EDITORef^ 

PUBLISHER 


$4.00 


THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE'  SINCE  1884 


SEPTEMBER  15,  2003 


Small  Pennsylvania 
is4lie  latest  to  try  a  daily 
spinoff  for  readers  under 

YOUTH 

mustb 


»*»»**»»»»»**»»•»  5-I>16IT  48106 
#EP0ZZ5099II  SflMP  H  0002 

BOMMJE  L  COiOlH 
PKOQUEST  ]Mt 

PERIOOICALS-OCOUISITIOHS  DEPT 
PO  BOK  1346 

ftHH  ORBOB  m  48106-1346  S0036 


Centre  Daily  Times 
staffers  (from  left)  Brett 
Colton,  Kelly  Palmer, 
Jeff  Rice,  Gisela  Garcia 
and  Adam  Smeltz. 


i  FEATURES 

I  ALL  THE  YOUNG ’TUDE  :  Carrying 

i  the  news  to  college  students  around 
Penn  State . 8 


E&P  NEWS 

The  Price  of  Freedom 
Sale  of  papers  may  still  be  a  family 


affair  after  all  . 3 


Hot  tech  tool  Subscribing  to 
headline  feeds  online  . 4 


Miami  Nice  a  bright,  colorful 
redesign  as  paper  turns  100 . 5 


DEPARTMENTS 


NEWSPEOPLE  Jerry  Roberts  heads 

the  Santa  Barbara  News-Press _ 6 


EDITORIAL  Seattle  not  starbucking 
the  cynical  history  of  JOAs . 7 


DISPATCHES  One  female  journalist 

among  700  male  soldiers . 12 


AMERICAS  EXTRA  Big  media  is  an 

issue  in  Canada  too,  eh? . 18 


TECHNOLOGY  Manufacturing  exec 

to  head  TKS  (U.S.A.)  Inc . 20 


SYNDICATES  News  service  grows  by 

leaps,  bounds  in  bad  economy  . .  .21 


"30"  Allan  Wolper  says  now  the  “no 
comments”  come  from  us  . 22 


Classified  . 13 


Cover  photo  by  Nabil  K.  Mark/ 
Centre  Daily  Times 


THIS  WEEK  ON  THE  WEB 


Exclusively  on  editorandpublisher.com... 
Journalistic  blogging  has  gotten  a  lot  of  ink  lately, 
but  is  there  an  application  for  hard  news? 
Columnist  Steve  Outing  thinks  so  (“Stop  the 
Presses,”  Sept.  10). ...  The  media  relies  on 
the  First  Amendment  every  day,  but  how  much 
do  journalists  really  know  about  this  vital 
protection?  Columnist  Charles  Bowen  profiles  an 
online  resource  that  can  help  (“Digital  How-to,” 
Sept.  9). ...  Why  does  the  public  think  there's  a 
Saddam-9/11  link?  The  media  is  partly  to  blame, 
says  Greg  Mitchell  (“Headlines,”  Sept.  11). ... 
USAToday.com  has  a  new  audience  segmentation 
plan  for  advertisers  (“Headlines,"  Sept.  9).  ... 
Plus  a  new  Photo  of  the  Week  and  Online  Poll. 


LETTERS 


WATCHIIIGCYKICUROWSOrT 


SAW  YOUR  ARTICLE  ON  THE  PRESS 


1  rolling  over  to  the  reports  of  the 
Administration  about  the  war  in 
Iraq  (Shoptalk,  Sept.  8,  p.26).  As  a 
reporter  and  columnist  in  the  newspaper 
business  for  the  last  30-plus  years.  I’ve 
been  wondering  the  same  thing.  We’re 
supposed  to  be  professional  cynics,  after 
all,  and  yet,  as  you  say  so  clearly,  media 
comment  on  Colin  Powell’s  U.N.  speech 
in  February  mostly  went  along  the  lines 
of  rating  his  performance  as  if  it  were  a 
movie  or  TV  show,  never  digging  into  the 
substance  of  what  he  said  and  whether  it 
was  supported  by  those  silly  little  facts 
that  tend  to  get  lost  in  the  shuffle. 

Is  it  just  jingoism  run  rampant?  Blind 
patriotism?  Brainless  competitiveness?  I 
wish  I  knew,  but  the  past  offers  few  assur¬ 
ances  for  the  future.  Your  article,  at  least, 
raises  the  question  and  is  appreciated. 

CHARLES  TRENTELMAN 
Wasatch  Rambler 
Ogden,  Utah 


most  journalists  probably  don’t  accept  or 
understand,  getting  100%  accurate  intel¬ 
ligence  is  a  nearly  impossible  task  in  a 
closed  country.  But  then  again,  it’s  easy  to 
sit  in  the  comforts  of  one’s  office  and  take 
potshots  when  using  20-20  hindsight. 

JOHN  NEWBY 
CIRCULATION  DIRECTOR 
Moline  Dispatch  Publishing  Co. 

Moline,  Ill. 


WE’LL  TAKE  IT  UNDER  ADVISEMENT 


N  KEEPING  WITH  THE  PECULIAR 


INTEEIIGENCEISDVERRATED 


1  Washington  tradition  of  affixing 
“-gate”  as  a  suffix  to  each  and 
every  presidential  scandal  since  Nixon’s 
Watergate,  I  submit  to  you  that  the  cur¬ 
rent  flap  over  the  Bush  administration’s 
distortion  of  the  threat  posed  by  alleged 
Iraqi  weapons  of  mass  destruction  be 
named  “ExaggerGate.”  If  only,  in  keeping 
with  another  Washington  tradition,  this 
scandal  might  be  subject  to  the  same 
inexhaustible  scrutiny  that  lesser  scandals 
before  it  have  suffered! 

TODD  HUFFMAN 

Eugene,  Ore. 


N  RESPONSE  TO  THE  POLITICALLY 


1  biased  “Shoptalk”  commentary  by 
Greg  Mitchell,  maybe  the  reason  so 
many  of  the  reporters  and  thus  newspa¬ 
pers  where  convinced  of  the  sincerity  of 
Colin  Powell’s  statements  in  his  speech 
before  the  U.N.  was  because  many  still 
remember  the  massive  lives  lost  when 
Saddam  gassed  his  own  people. 

Were  some  of  Powell’s  statements 
erroneous?  While  Powell  may  still  be 
partially  vindicated,  probably  so.  But  as 
most  military  people  will  attest  to,  and 


Correction 

“Printing  during  an  energy  crisis”  (Aug. 
25)  mistakenly  reported  that  American 
Color  Graphics,  Medina  Ohio,  was  unable 
to  print  copies  q/'The  Plain  Dealer’s  Aug. 
15  edition  because  the  Cleveland  daily 
could  not  send  page files  the  night  of  the  re¬ 
gional  power  outage.  In  fact,  ACG  did 
eventually  receive  pages  and  print  97,000 
copies,  in  addition  to  the  334,000  Plain 
Dealer  copies  printed  by  the  Akron  Beacon 
Journal. 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


SEPTEMBER  12,  1953: 
Pay  raises  ranging  from  $1.50  to 
$3.50  per  week  were  negotiated 
by  the  San  Diego  Union-Tribune 
Publishing  Company  and  the  San 
Diego  Newspaper  Guild.  Weekly 


scale  salaries  in  the  editorial 


Senator’s  accusation  that  the 


department  were  around  $114.25.  newspaperman  received,  on  at 
least  40  occasions,  classified  mil 


The  feud  between  Sen.  Joseph  R. 
McCarthy  and  columnist  Drew 
Pearson  ignited  again  with  the 


itary  information  from  Frederick 
G.  Blumenthal,  a  civilian  employ¬ 
ee  of  the  former  Munitions  Board. 
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Anew  free  daily 
tabloid  targeting 
young  commuters 
in  New  York  City  is 
expected  to  launch  in 
the  fourth  quarter  of 
this  year,  according 
to  a  source.  Former 
Boston  Metro  honcho 
Russel  Pergament  set 
up  a  holding  compa¬ 
ny,  North  American 
Newspaper  Holdings 
LLC,  and  has  been 
seeking  investors  for 
his  new  venture.  He 
was  unavailable  for 
comment. 

—  LUCIA  MOSE$ 


talize  have  the  support  of  an  estimated  40%  of  the 
shares.  They  made  non-financial  presentations  to 
shareholders  in  Dallas  in  August,  along  with  Gannett 
Co.  Inc.,  MediaNews  Group  Inc.,  Lee  Enterprises, 
and  Journal  Register  Co.,  according  to  people  pres¬ 
ent,  although  final  bidders  may  not  be  limited  to  that 
list.  But  if  some  shareholders  are  hesitant  to  sell  the 
company  to  a  public  group,  the  short-term  nature 
of  private  equity  investments  could  soften  them  on 
the  media  companies. 

“At  the  Dallas  meetings,  I  think  it  was  clear  to 
people  who  were  interested  in  a  so-called  recapital¬ 
ization  that  it  wouldn’t  last  very  long,”  said  Joseph  M. 
Alioto  Sr.,  a  lawyer  for  Tim  Hoiles,  the  grandson  of 
the  company  founder  who  holds  8.6%  of  the  shares 
and  who  has  led  the  large  faction  that  wants  out.  “All 

f''^*^hem  have  an  exit  strategy,  and  all 
of  them  within  five  years.” 

Final  bids  are  due  Sept.  22. 

A  special  committee  of  the 
bo^  is  expected  to  recommend 
one  or  more  options  to  the  board 
at  its  Oct.  1  meeting.  The  board 
then  would  make  its  recommen¬ 
dation  to  shareholders 
for  a  vote. 

^  With  the  sale 
i  /  ^  exploration 
/  /'  •  process  possi- 

i.ij  I  \  bly  near  an 

,  »  '  ^  4  share- 

y  holders  also  are 

Wm  buzzing  about 
If  how  they  might 
-\  preserve  Free- 

dom’s  libertarian 


Family  still  in  ‘civil  war’as  outside 
bidders  await  word  on  fate  of 
California  company’s  28  dailies 


BY  LUCIA  MOSES 

WHEN  Freedom  Communications  Inc. 

began  flirting  with  a  sale  earlier  this  year 
to  satisfy  shareholders  wanting  to  cash 
out,  many  company-watchers  placed  their  bets 
on  the  bidder  who  offered  the  most  money. 

But  the  process  hasn’t  been  quite  that  straightfor¬ 
ward.  With  final  bids  due  in  a  few  days,  family 
shareholders  of  the  Irvine,  Calif -based  company 
The  Orange  County  ■  - 

Register  in  Santa  Ana,  Calif  / 
and  27  other  dailies)  remain  /  ^ 

divided  between  selling  t 

to  the  highest  bidder  and  Jg|j 

recapitalizing  to  keep  the  ! 

company  in  the  family. 

In  a  sign  of  how  \ 

close  the  contest  is, 
shareholders  went 
to  earlier 
over  who 
may  vote  a  block 
representingjust 
4%  of  the  shares. 

Two  the  five 
private  equity  firms 
offering  to  recapi- 


The  Newspaper 
National 

Network  (NNN)  has 
hired  a  cable  industry 
veteran  as  it  prepares 
to  expand  from  four 
to  15  the  number  of 
national  ad  categories 
it  will  target  in  an 
attempt  to  grab  share 
from  television, 
particularly  cable. 
“Television  is  in  the 
bull's-eye  of  our 
new  focus,”  NNN 
President  and  CEO 
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Jason  Klein  said. 

The  ad  sales 
organization,  owned 
by  23  newspaper 
companies  and  the 
Newspaper  Associa¬ 
tion  of  America, 
will  target  the  new 
categories  next  year. 
National  ad  spending 
in  newspapers  repre¬ 
sented  just  3%  last 
year.  New  senior  VP 
of  marketing  Mary 
Ellen  Holden  also  will 
oversee  a  new  NNN 
ad  campaign  set  to 
launch  in  trade  maga¬ 
zines  in  mid-October. 

—  LUCIA  MOSES 

SPANISHEYES 

0NCHICA60 

In  the  latest 
development  in 
Chicago's  competitive 
Spanish-language 
newspaper  market, 
a  Hispanic-owned 
venture  capital  fund 
bought  a  controlling 
stake  in  Chicago’s 
biggest  Spanish- 
language  weekly, 

Lb  Raza,  just  days 
after  the  Chicago 
Tribune  relaunched 
its  10-year-old  free 
weekly  Exito  as  a 
paid  daily  called  Hoy. 

Chicago-based 
Hispania  Capital 
Partners  paid  about 
$5  million  for  a 
majority  interest  in 
La  Raza’s  publisher 
Rossi  Publications 
Inc.,  which  was 
renamed  PrensAmeri- 
ca  Corp.,  said  fund 
partner  Carlos  L. 
Signoret.  Luis  Rossi, 
the  Uruguayan  who 
owned  La  Raza  for 
21  years,  will  retain 
a  stake  in  the  new 
company. 

With  its  Sept.  14 

-i  m  L. 


sale,  and  a  family  presence  on  the  board  in  the  event 
of  recapitalization.  Even  as  he  likened  the  family 
squabbling  to  a  near  “civil  war,”  Freedom  President 
and  CEO  Alan  Bell  said  he’s  confident  shareholders 
will  cast  a  majority  vote  in  favor  of  a  solution.  “The 


likelihood  of  the  shareholders  doing  nothing  is  highly 
improbable,  because  they  could  open  the  door  to  a 
I  very  serious  lawsuit,”  he  said.  “Everyone  understands 
there  has  to  be  liquidity.  The  question  is,  what’s  the 
way  to  do  it  that’s  fairest  to  all  concerned?”  Ill 


Feeding  the  online  monster 

‘Really  Simple,' and  cheap,  too 


Ernesto  Burden,  editor  of  nashuatelegraph.com,  nh.com 
and  nhprimary.com,  relaxes  at  his  desk  at  The  Telegraph. 


BY  CARL  SULLIVAN 

The  latest  hot 
tool  for  online 
publishers  is  the 
RSS  headline  feed.  Short 
for  Rich  Site  Summary 
(and  sometimes  called 
“Really  Simple  Syndica¬ 
tion”),  RSS  allows  Web 
sites  and  individual 
users  to  subscribe  to 
headline  feeds  from 
news  sites,  with  links  to 
the  complete  stories. 

The  feeds  can  be  read 
on  special  software 
called  news  aggregators 
or  on  Web  sites  such  as 
Bloglines.com.  RSS  is 
getting  a  boost  from 
the  popularity  —  even 
on  newspaper  sites  — 
of  blogging,  or  Web  log¬ 
ging.  Many  bloggers, 
who  write  online  jour¬ 
nals  that  typically  link  to 
other  Web  sites,  use  RSS 
because  it’s  an  easy  way 
to  aggregate  headlines 
from  a  large  number  of 
sources. 

One  of  the  newest 
RSS  offerings  is  from 
The  Telegraph  in 
Nashua,  N.H.,  where 
nh.com  Editor  Ernesto 
Burden’s  team  built 
a  feed  for  the  latest  pres¬ 
idential  primary  news. 
The  Christian  Science 
Monitor  offers  the  entire 
paper  in  this  format  and 
also  lets  users  subscribe 
to  specific  sections  such 
as  world  coverage  or 
arts,  says  Joel  Abrams, 
partnership  develop¬ 


ment  specialist  for 
csmonitor.com.  While 
the  site  has  no  way  of 
tracking  individual  RSS 
users,  it  serves  over  a 
million  RSS  files  per 
month. 

“We’re  pleased  with 
the  numbers,”  Abrams 
said.  “It  was  an  easy 
thing  to  [set  up]  and 
a  way  to  attract  readers 
to  our  site  without 
spending  any  money.” 

The  New  York  Times 
launched  its  first  RSS 
in  March  2002.  “Web 
logs  are  an  important 
distribution  channel  for 
our  high-quality  content, 
and  providing  RSS  feeds 
generates  both  traffic 
and  user  registrations 
for  nytimes.com,” 
said  Christine  Mohan, 
spokeswoman  for  New 
York  Times  Digital.  The 
paper  currently  offers 
19  feeds  to  bloggers 
using  Radio  Userland 
software. 

“We  are  watching  RSS 


very  closely,”  Mohan 
said.  “It’s  still  fairly  nas¬ 
cent  and  is  only  applica¬ 
ble  for  small  portions  of 
our  user  base  right  now, 
but  this  base  will  un¬ 
doubtedly  grow  as  Web 
logs  become  more  popu¬ 
lar.”  Indeed,  more  and 


more  newpapers  sites 
have  their  own  in-house 
blogmeisters.  Abrams 
thinks  the  aggregation 
aspect  will  draw  more 
users.  “It  saves  them 
time  because  they  don’t 
have  to  go  from  one  Web 
site  to  another,”  he  said. 
“If  you  read  a  lot  of  Web 
sites,  this  is  a  way  to  see 
all  the  headlines  in  one 
place.” 

As  with  other  Net 
technologies,  there  isn’t 
yet  an  obvious  business 
model  here.  “I  think  it’s 
better  to  have  people 
read  your  content  than 
not,”  Abrams  said.  “It’s  a 
challenge  monetizing  it.” 
The  Monitor  is  now 
exploring  the  idea  of 
placing  ads  in  RSS.  II 


Publisher  charged 
with  sex  crime 

Page  One  column  names  his  accuser 

BY  MARK  FITZGERALD 

CHICAGO 

The  openly  gay  owner  of  a  northern 
California  weekly  was  arraigned  last  week 
on  charges  of  sexually  assaulting  a  17-year-old 
male,  in  a  case  that  has  unfolded  over  the  summer 
with  some  unusual  twists  —  including  a  front-page 
column  by  the  owner  that  names  the  youth. 

Daniel  Webster,  the  38-year-old  publisher  and  ed¬ 
itor  of  the  Pioneer  Press  in  Fort  Jones,  was  arraigned 
Sept.  10  on  three  felony  counts  of  sodomy  with  a 
person  under  the  age  of  18;  two  felony  counts  of  oral 
copulation  with  an  under-aged  person;  and  one  mis¬ 
demeanor  count  of  contributing  to  the  delinquency 
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of  a  minor  by  allegedly  providing  him  with  marijua¬ 
na  and  a  prescription  drug.  Webster  did  not  enter  a 
plea.  A  hearing  on  whether  Webster  should  be  tried 
on  the  chjirges  was  set  for  Oct.  15. 

Webster’s  attorney,  Clyde 
Blackmon,  said  the  judge 
at  the  arraignment  ordered 
Webster  not  to  publish  in 
the  Pioneer  Press  the  name 
of  the  alleged  victim,  as  he  did 
earlier  in  the  summer  or 
the  names  of  his  immediate 
family  members.  In  a  telephone 
interview,  Blackmon  declined 
to  comment  on  the  substance 
of  the  charges,  saying  only  he  expected  Webster 
to  remain  free  on  his  own  recognizance. 

Webster  himself  wrote  at  length  about  the  allega¬ 
tions  in  the  July  9  edition  of  the  Pioneer  Press. 
According  to  an  account  by  reporter  Kimberly 
Bolander  in  the  Redding,  Calif.,  Record  Searchlight, 
Webster  said  that  the  teenager  made  sexual  advances 
to  him,  which  he  resisted.  Webster  named  the  teen¬ 


ager,  who  was  17  at  the  time  of  the  alleged  sexual 
contact,  but  has  since  turned  18.  The  column  said 
the  youth  worked  at  a  bed-and-breakfast  that 
Webster  operates. 

The  Redding  daily  quoted 
Webster  as  linking  the  allegations 
to  his  paper’s  criticism  of  the 
Siskiyou  County  District  Attorney’s 
Office  —  and  saying  he  had  been 
expecting  trouble  for  the  past  five 
years:  “By  virtue  of  my  being  gay, 

I  figured  that  if  they’re  going  to  try 
to  get  me,  this  is  the  way  they’re  go¬ 
ing  to  do  it.” 

County  Assistant  District 
Attorney  Tim  Pappas  fired  off  a  press  release  in  re¬ 
sponse,  recusing  his  office  from  the  investigation. 
“This  decision  was  made  in  order  to  avoid  even  the 
appearance  of  unfairness  since  Webster  has  made  it 
a  career  to  use  his  newspaper  to  attack  this  office,” 
the  release  read  in  part. 

The  California  Attorney  General’s  Office  filed  the 
charges  against  Webster.  la) 


“I  figured  if 
they’re  going  to 
try  to  get  me,  this 
is  the  way  they’re 
going  to  do  it.” 

—DANIEL  WEBSTER 

Ft.  Jones  “Pioneer  Press” 


issue,  the  mostly 
tree-distribution 
weekly  —  which  calls 
itself  the  nation’s 
largest  Spanish- 
language  Sunday 
paper  —  is  increasing 
its  press  run  from 
150,000  to  more 
than  190,000  copies. 
The  additional  papers 
will  go  to  free  home 
delivery  to  Hispanic 
households  in 
Waukegan,  Elgin, 
Aurora,  and  other 
Chicago  suburbs  with 
increases  in  Latino 
population.  The  Mon- 
day-through-Friday 
Hoy  has  had  initial 
press  runs  of  about 
60,000  copies. 

—  MARK  FITZGERALD 


Ud’ turns  100  Willi  new  look 

BY  JO 

A 


BY  JOE  STRUPP 

FTER  CONSIDERING 
a  handful  of  redesign 
.  options,  ranging  from 
a  tabloid  approach  to  a  more 
feature-driven  magazine  style. 
The  Miami  Herald  settled  on  a 
new  look  reminiscent  of  USA 
Today.  Citing  a  need  to  attract 
younger  readers,  a  growing 
population  of  hispanics,  and 
an  ever-increasing  number 
of  people  on  the  go.  Herald 
e.xecutives 

l_l  V I N  R  ®i  Monday 


The  Herald’s 
arts  section, 
left,  upgraded 
(center).  The 
“5-Minute 
Herald,”  right. 


unveiled  a  new  design  that 
promises  to  give  readers  news 
more  quickly  and  in  an  easier- 
to-navTgate  format. 

“Most  of  the  readers  we  have 
depended  on  over  the  years 
are  literally  going  to  die  on  us,” 
Executive  Editor  Tom  Fiedler 
said  about  the  paper’s  largest 
readership  group,  which  he 
described  as  aging  white  men. 
“We  are  becoming  a  community 
that  is  increasingly  diverse,  in¬ 
creasingly  ethnic,  and  young.” 
The  redesign,  which  debuts  on 
the  paper’s  100th  anniversary, 
is  the  biggest  design  change 
in  the  HeralcTs  history, 

Fiedler  claimed. 

A  major  difference  is  a 
new  feature  called  “5-Minute 
Herald,”  a  single 
page  on  the  back 
of  the  local 
section  printed 
vertically,  with  a 


collection  of  briefs  highlighting 
the  biggest  news  and  sports 
stories  of  the  day.  “It  is  our  hope 
that  the  time-pressured  person 
can  know  what  we  think  are 
the  most  important  things  in 
the  paper,”  he  said.  “5-Minute 
Herald”  is  one  of  several  new 
navigational  devices,  which 
include  a  new  left-side  rail 
on  Page  One,  as  well  as  each 
section  using  a  color-coded 
system  similar  to  USA  Today. 
The  paper  also  will  utilize 
“Smart  Boxes,”  short  blocks  of 
information  with  stories  offer¬ 
ing  nuggets  of  facts  pertinent 
to  the  article.  The  Heralds 
broadsheet  feature  section, 
“Living  and  Arts,”  becomes 
a  tab  in  this  design. 

The  redesign  followed 
more  than  a  year  of  planning 
that  included  a  study  by  the 
Readership  Institute  and 
consulting  by  newspaper 
designer  Mario  Garcia.  Close 
to  $1  million  was  spent  on 
the  entire  effort. 
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NDNMBRACES 
THE  FUTURE 

New  Directions 
for  News  (NDN) 
of  Minneapolis  will 
fold  its  operations 
into  The  Media  Cen-  . 
ter,  a  division  of  the 
American  Press  Insti¬ 
tute  (API)  in  Reston, 
Va.  Terms  weren't 
disclosed.  While  NDN 
focuses  on  research 
into  the  future  of 
news,  the  Media 
Center  offers  practical 
programming  and 
training  for  online 
news  professionals. 

Media  Center 
Director  Andrew 
Nach  and  NDN 
Executive  Director 
Dale  Peskin  will  be 
co-directors  of  the 
new  Media  Center/ 
NDN.  “This  combina¬ 
tion  will  allow  us 
to  combine  NDN's 
research  and  our 
seminar  programs,” 
said  Nachison. 

—  CARL  SULLIVAN 
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MAINE 

Carol  Raymond  to  production  director 
at  the  Bangor  Daily  News.  Gary  Bowdon 
and  Charlie  Villard  have  been  promoted 
to  production  operations  supervisors  at 
the  newspaper,  and  Tim  Archambault  is  the 
Daily  News’ new  online  services  manager. 


NEW  JERSEY 
William  T.  Murray  has  been  named  the  new 
publisher  of  The  Trentonian.  Murray  has 
served  as  publisher  of  The  Times  Herald 
of  Norristown,  Pa.,  since  1998. 


BY  SHAWN  MOYNIHAN  newspeople@editorandpublisher.com 

CALIFORNIA 

Jerry  Roberts 

.  W  Jerry  Roberts  has  been  named  editor 

publisher  of  the  Santa  Barbara  News- 
f  Press.  Roberts  is  promoted  from  executive 
"  /  editor,  a  position  he  has  held  since  June 
I  \  2002.  Before  joining  the  News-Press  he 

■  ' worked  for  the  San  Francisco  Chronicle 

*  _  _ '•  for  25  years,  gaining  experience  in  such 

varied  newspaper  positions  as  reporter,  assignment  editor, 
political  editor,  editorial  page  editor,  city  editor,  and  managing 
editor.  The  Harvard  aliim  now  assumes  overall  responsibility 
and  authority  for  the  News-Press  content  and  operation. 


N  E  W  YORK 

Gerald  Marzorati  is  the  new  editor  of  The 
New  York  Times  Magazine.  Marzorati, 
who  had  been  the  Sunday  section’s 
editorial  director,  succeeds  Adam  Moss, 
who  was  recently  named  assistant 
managing  editor  for  features  at  the  Times. 


Lore  Croghan  is  the  new  real  estate  beat 
writer  and  columnist  for  the  Daily  News. 


The  Associated  Press  has  named  four 
executives  as  senior  vice  presidents: 

Tom  Brettingen,  director  of  newspaper 
and  new  media  markets;  Kathleen  Carroll, 
executive  editor;  Jim  Donna,  director  of 
human  resources;  and  John  Reid,  director 
of  services  and  technology. 


N  O  R  T  11  C  A  R  O  L  1  N  A 
Scott  Harrell  to  publisher  of  The  Brunswick 
Beacon,  a  Shallotte  weekly;  he  was  pub¬ 
lisher  of  The  Trucker  in  Little  Rock,  Ark. 


lation  director  for  TV  Guide  in  Boston. 


C  O  N  N  E  C  1  1  C  U  T 
Joseph  Cannata  Jr.  is  the  new  circulation 
director  for  The  Bristol  Press.  Previously, 
he  served  as  the  Northeast  regional  circu- 


Michael  Gannon  has  been  named  restau¬ 
rant  critic  for  The  Hartford  Courant. 


P  E  N  N  S  Y  L  V  A  N  1  A 
Dale  Larson  has  been  named  publisher 
of  the  Bucks  County  Courier  Times. 
Larson  is  the  former  editor  of  The 
Business  Journal  in  Milwaukee,  Wise. 


Need  Color? 


S  ()  U  T  11  1)  A  K  ()  1  A 
David  W.  Collins  to  circulation  marketing 
director  for  Heartland  Newspapers, 
encompassing  both  the  Huron  Plainsman 
and  the  Brookings  Register. 


We  remanufacture  to  suit  your  needs. 
Choose  from  2-highs,  3-highs  or  4-highs 
with  the  following  options  for  tight 
registration  and  quality  color  reproduction: 

•  Drop  down  fountains  with  ratchets  - 
keys  or  levers 

•  Operator  or  gear  side  RCR 

•  Pneumatics 

•  Motorized  comps 

•  Motorized  sidelay  and  circumferential 


f  LOUISIANA 

Juli  Metzger 

to  executive 
editor  of  The 
Advertiser  in 
Lafayette.  She  is 
former  editor  of  the  Chronicle 
Tribune  in  Marion,  Ind. 


INLAND 

Newspaper  Machinery  Corporation 
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Most  JOAs  are  shotgun  marriages.  In  Seattle, 
the  newspaper  industry  is  witnessing  its  first  shotgun  divorce. 


The  messy  legal  dispute  now 
playing  itself  out  in  King  County 
(Wash.)  Superior  Court  between 
Hearst  Corp.’s  Seattle  Post-Intelligencer 
and  The  Seattle  Times,  principally  owned 
by  Times  Co.  CEO  Frank  Blethen’s  family, 
is  Exhibit  A  for  the  public  policy  argument 
to  repeal  the  Newspaper  Preservation  Act 
of  1970  —  and  prevent  any  future  newspa- 
pier  joint  operating  agreement  (JOA). 

Documents  emerging  from  the  discov¬ 
ery  process  illustrate  how  this  JOA,  like 
nearly  every  single  one  of  the  15  dead 
JOAs  and  the  dozen  that 
still  survive,  was  conceived 
in  cynicism.  Just  last 
week,  a  memo  surfaced 
suggesting  that  the  Blethen 
family,  in  1985  —  barely 
two  years  after  signing 
an  agreement  that  was 
supposed  to  last  until  2083 
—  had  already  set  a  goal 
of  moving  to  “a  one-news- 
paper  agenev.” 

And  nothing  captures  the  loony  logic 
that  sustains  JOAs  quite  like  the  memo 
Frank  Blethen  sent  employees  two  weeks 
ago.  It’s  a  natural  for  parody  —  and  an 
anonymous  wag  quickly  posted  a  hilarious 
one.  Blethen’s  sing-songy  rhythm  is  right 
out  of  Robert  Evans’  narration  in  the 
documentary  The  Kid  Stays  in  the  Picture. 
(“Do  I  believe  that  metropolitan  markets 
can  no  longer  support  two  newspapers? 
Absolutely.’^ 

He  reprises  his  conspiracy’  theoiy 
that  Hearst  —  the  company  that  owns 
the  paper  with  the  smaller  profit-split, 
with  the  declining  circulation,  without 
a  single  printing  press  or  delivery’  step  van 


to  its  name  —  has  been  cleverly  “bleeding” 
the  poor,  poor  pitiful  Times. 

But  in  a  truly  inspired  note,  Blethen 
suggests  his  JOA  fix:  Hearst  should  give 
back  the  profit  points  it  got  for  alloyving 
the  Times  to  publish  mornings,  and  the 
“second  paper”  (read,  the  P-T)  should 
change  its  “format...  to  make  it  a  comple- 
mentar}'  niche  product  like  in  Chicago  or 
Boston.”  Now,  put  aside  whether  such  vig¬ 
orous  metros  as  the  Chicago  Sun-Times  or 
Boston  Herald  regard  themselves  as  simply 
“niche”  products.  The  fact  is,  those  tabs  are 
what  they  are  because 
they  are  in  competitive 
markets  that  force  them 
to  respond  to  changing 
times.  JOAs,  on  the  other 
hand,  distort  markets.  A 
couple  of  publishers  who 
should  be  competing  are 
allowed  to  rig  their  ad  and 
home-delivery  rates,  and 
merchants  and  readers 
are  expected  to  just  suck  it  up. 

There’s  a  name  for  “second  papers” 
in  JOAs  whose  circulations  drift  down  to 
“niche”  levels:  old.  As  in  the  old  Nashville 
Banner.  The  old  Tulsa  Tribune.  The  old 
Miami  News.  As  we  yvill  likely  see  again 
in  Seattle,  JOAs  do  not  preserve  newspa¬ 
pers.  They  keep  them  artificially  alive  only 
so  long  as  it’s  convenient. 

Congress  seems  in  a  mood  to  fiddle  with 
media  regulations,  and  perhaps  re-impose 
the  ban  on  neyvspaper/broadcasting  cross¬ 
ownership.  We  would  all  be  better  off  if 
the  legislators  abandoned  that  idea,  and 
fixed  instead  another  wrong-headed  legacy 
of  the  1970s  by  repealing  the  Neyvspaper 
Preservation  Act. 


Frank  Blethen’s 
conspiracy 
theory  suggests 
Hearst  is 
cleverly  “bleed¬ 
ing”  his  paper. 
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A  small,  Knight  Bidder 
paper  in  Penn  State’s 
backyard  gives  it  the 
old  college  try  in  bid 
for  new  readers 


Thinking 


BY  LUCIA  MOSES 


IT’S  MOVE-IN  DAY  FOR  FRESHMEN  AT  PeNN  StATE  —  AND  THE 
merchants  of  College  Avenue  are  ready  for  them,  hawking 
everything  from  T-shirts  to  checking  accounts.  The  Centre 
Daily  Times  is  about  to  make  its  own  pitch  to  college 
students  in  the  form  of  “Blue,”  a  new  tab-sized  section 
wrapped  around  the  daily  paper  and  designed  for  18-  to  34-year- 
olds.  At  a  time  when  newspaper  executives  across  the  country  are 
sweating  over  their  failure  to  interest  young  readers,  “Blue”  repre¬ 
sents  the  CDT ’s  best  idea  for  reaching  them.  “I  don’t  know  if  it’s 
gonna  work,  but  I  feel  like  we’ve  got  to  try,”  Publisher  Henry  B. 
Haitz  III  says  from  across  a  conference  table  in  State  College,  Pa. 
Worries  about  increasingly  newspaper-wary  young  adults  have 


spawned  daily  and  weekly  publications 
across  the  country,  usually  heaw  on  the 
entertainment  news.  What  makes  the  “Blue” 
section  (a  reference  to  Penn  State’s  blue 
and  white  colors,  immortalized  by  Coach 
Joe  Patemo’s  Nittany  Lions  football  team) 
most  unusual  is  that  it’s  wrapped  around 
the  outside  of  the  paper.  A  weekday  product 
also  is  ambitious  for  a  paper  the  CDT's  size; 
with  an  average  daily  circulation  of 25,607 
and  news  staff  of  35,  it’s  Knight  Kidder's 
second-smallest  by  circulation.  But  the  need 
also  is  particularly  critical  here.  Some  32% 
of  the  county  population  and  44%  of  the  city 
is  aged  18-24,  versus  13%  nationwide  — 
and  only  21%  of  them  read  the  CDT  each 
weekday. 

Haitz  wasn’t  convinced  other  models  were 
worth  trying  in  State  College.  Plopping  down 
copies  of  Chicago’s  RedEye  and  Pittsburgh 


“Blue"  looks  to  lure  young  readers 
with  striking  cover  images  and 
inside  features  about  campus  life, 
Penn  State  football  and  other 
topics  of  college-age  interest. 


m 

j 
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doing  something  to  reaoh  this  demographic, 
we’re  not  doing  our  job.” 

He  got  his  chance  four  years  later  when 
he  was  named  publisher.  A  study  for  the 
paper  by  Urban  &  Associates  had  identified 
an  opportunity  in  the  local  college  market, 
some  42,000  strong  in  a  county  of  110,000 
adults.  That  spring  in  2002,  Haitz  held  a 
two-day  retreat  with  his  department  heads. 
Task  forces  were  assigned  to  come  up  with 
specific  recommendations  for  a  young  reader 
product.  The  project  lost  traction,  however, 
when  the  editor  left  the  paper. 

Haitz  hired  Bob  Heisse,  city  editor  at 
The  Patriot-News  in  Harrisburg,  as  executive 
editor  in  January  2003.  Heisse’s  task  was 
to  nail  the  news  content  for  a  fall  semester 
launch.  By  April,  it  was  decision  time. 

Arrival  of  the  ‘Blue’ period 

While  some  publishers  experimenting 
with  spinoffs  take  the  view  that  they  may 
never  get  young  people  reading  the  core 
daily,  CDT  executives  felt  a  standalone 
seemed  patronizing.  They  wanted  to  position 
the  new  edition  of  the  paper  as  an  addition. 
The  CDT  was  comfortable  with  the  wrap 
format,  having  used  it  for  hotel  copies  and 
football  game  previews.  It  was  important 
that  it  publish  daily  to  reinforce  regular 


Upcoming  API  Seminar 


Single  Copy: 
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Henry  Haitz,  Dan  Cotter 
of  Urban  &  Associates, 
and  Bob  Heisse  get 
“Blue”  in  the  pressroom. 


reading  habits,  and  be  distributed  where 
students  are:  on  campus,  and  in  student 
apartments  and  select  single-copy  outlets. 

Going  the  wrap  route  also  would  allow 
the  core  paper  to  stay  as  is,  recognizing, 
as  Heisse  says,  the  “large  segment  of  the 
population  that  doesn’t  want  any  more 
Penn  State  news.”  Finally,  putting  the  section 
out  front  instead  of  inserting  it  ensured 
the  target  audience  wouldn’t  miss  it,  even 
if  it  risked  turning  off  or  confusing  older  or 
uninterested  single-copy  buyers.  Given  the 
large  number  of  young  people  who  are  non¬ 
readers,  though,  the  risk  seemed  worth  it. 

While  many  publishers  might  wonder 
if  they  can  ever  get  young  adults  to  become 
daily  readers,  Haitz  was  encouraged  by  Penn 
State’s  6-year-old  Newspaper  Readership 
Program,  which  has  showed  students  will 
read  a  paper  if  the  location  and  price  are 
right.  For  a  small  fee  attached  to  their  hous¬ 
ing  bill,  students  can  pick  up  newspapers 
on  weekdays  in  racks  or  machines  in  their 
dorms  or  student  center.  At  the  start  of  the 


past  spring  semester,  the  average  daily  draw 
of  the  Centre  Daily  was  2,200,  nearly  tied 
with  The  New  York  Times-,  USA  Todays  was 
4,000.  Penn  State  research  also  told  the  CDT 
that  students  preferred  getting  their  papers 
from  boxes  rather  than  delivered  to  their 


dorm  rooms,  that  proximity  mattered  more 
than  price  in  their  decision  to  read  a  newspa¬ 
per,  and  that  31%  would  be  willing  to  buy 
a  weekend  paper  for  an  extra  fee. 

Over  the  summer,  a  new  staff  of  five 
twentysomethings  refined  the  “Blue”  design 
and  content.  In  the  spirit  of  USA  Today, 
they  made  “Blue”  colorful  and  brief,  easily 
digested  by  the  college  student  brain-ffied 
after  a  day  of  classes.  The  24-page  section 
would  be  heavy  on  entertainment,  sports, 
and  “how-to”  news.  Early  issues  took  on  bra- 
strap  fashion  and  a  Penn  State  initiative  that 
would  let  students  share  music  files  legally. 
Each  issue  contains  wire  briefs  on  regional 
news,  a  guide  to  nightly  bar  specials,  the  racy 
advice  column  “Ask  the 


College  Guy,”  and 
sports  columns  courtesy 
of  The  Philadelphia 
Inquirer  and  Pittsburgh 
Post-Gazette.  “College 
students  are  very  busy, 
and  they  need  stories 
that  are  short,  to  the 
point,  and  practical, 
and  packed  with  infor¬ 


mation  in  an  easy-to-read  format,” 
explains  Kelly  Palmer,  a  Rochester, 

N.Y.,  native  hired  from  the  Cortland 
(N.Y.)  Standard  as  “Blue”  editor. 

“Blue”  may  be  aimed  mostly  at 
students,  but  Haitz  says  repeatedly 
that  it  is  not  a  student  newspaper  like 
Penn  State’s  Daily  Collegian.  He’s 
mindful  of  campus  fears  that  “Blue” 
will  drive  the  Collegian  out  of  business 
by  competing  more  directly  for  readers 
and  advertisers.  (The  Collegian 
distributes  about  21,000  copies  free 
throughout  campus).  Even  before  “Blue” 
started.  Collegian  General  Manager  Gerry 
Hamilton  had  projected  losses  of  $13,000 
this  academic  year  for  the  college  paper.  He 
worries  “Blue”  will  lure,  among  others,  bars 
and  clubs  from  the  Collegian  that  could  run 
alcohol  ads  now  banned  by  state  law  from 
college-funded  papers. 

Haitz  responds  that  as  a  student- 
produced  paper  dominated  by  campus 
news,  the  Collegian  has  inherent  strengths 
that  “Blue”  can’t  compete  with.  Besides, 
he  says,  the  Collegian  is  school-subsidized. 
As  he  points  out,  “They’re  competing  with 
my  advertising.” 


Getting  the  name  out,  quickly 

With  just  four  days  until  the  Sept.  2 
launch,  Haitz  and  his  department  heads 
huddle.  Since  students  wouldn’t  return  en 
masse  until  a  few  days  before  classes  started 
that  day,  “Blue”  has  to  make  a  big  impact 
fast.  The  “Blue”  blitz  w'ould  include  radio 
spots  and  rack  cards  with  the  taglines  “Back 
in  Blue  and  Read  All  Over”  and  “U  Can’t  B  2 
Blue.”  And  it  would  host  a  night  at  a  popular 
club.  Crowbar. 

Edward  Stoddard,  the  CDT's  market 
development  manager,  describes  how'  he 
has  hired  young  interns  to  give  away  goodies 
they  assured  would  go  over  well  with  the 
college  crowd.  They  nixed  his  idea  to  give  out 
pens,  pushing  for  water  bottles,  T-shirts, 


10  EDITOR& PUBLISHER  SEPTEMBER  15,  2003 


www.editorandpublisher.com 


NARII.  K.  MARK/CP.NTKe  DAILY  TIME! 


Brett  Colton  (at  left, 
foreground),  lead  designer  for 
“Blue,”  and  the  section’s  street 
team  represent  at  Crowbar. 
Mike  Welsh,  right,  is  the 
“Blue”  street  team  co-captain. 


bottle  openers,  blinking  buttons,  temporary 
tattoos  —  all  stamped  “Blue,”  of  course. 

The  executives  both  admire  and  puzzle 
over  the  tchotchkes  on  the  conference  table 
in  the  msmner  of  anthropologists.  Of  sf)ecial 
interest  is  the  one  called  “Crazy  Mouth,” 
a  plastic  mouthpiece  that,  inserted  in  the 
mouth,  glows,  in  this  case,  blue.  “Apparently 
stuff  that  glows  is  very  popular  with  this  age 
group,”  Haitz  says  with  authority. 

Try  as  they  might  to  understand  their 
target  audience,  the  CDT s  executives  realize 
their  comprehension  has  its  limits.  “You 
don’t  have  to  be  that  far  removed  from  a 
20-year-old  to  know  you  don’t  speak  the 
same  language,”  says  Haitz,  who  is  39.  For 
their  part,  the  “Blue”  crew,  all  in  their  20s, 
resort  to  “gentle  nudging”  when  they  think  a 
superior’s  proposal,  such  as  “News  with 
’tude,”  sounds  dumb. 

But  those  may  be  the  small  hurdles.  Ad 
campaigns  promise  the  section  will  have 
“edge”  and  “attitude,”  but  by  whose  defini¬ 
tion?  Palmer  contemplates  a  list  of  swear 
words  she’s  compiled  and  wonders,  “How 
far  are  we  going  to  go  with  this?”  Thumbing 
through  the  prototype,  Haitz  raises  an  ^e- 
brow  when  he  comes  to  the  “College  Guy” 
column  with  the  topic  of  breast  size.  “I  think 
I’d  like  to  see  that  before  it  runs,”  he  says. 
“This  feels  a  little  too  edgy  for  me.” 

One  can  understand  why  he  might  be 
anxious.  “Blue”  is  coming  out  at  a  time  when 
local  ad  spending  is  still  soft.  Just  across  the 
way  from  the  CDT’s  building  sits  the  Com¬ 
ing  Asahi  picture-tube  factory  that  laid  off 
1,000  workers  earlier  this  year.  Haitz  already 
cut  costs  elsewhere  to  fund  the  research  and 
marketing  of  “Blue.”  He’s  determined  not 
to  repeat  the  experience  of  the  paper’s  Btisz 
standalone,  which  didn’t  attract  enough 
advertisers,  who  apparently  preferred 
the  paper’s  existing  entertainment  section. 

“This  has  to  profit  quickly,”  Haitz  says  over 


a  salad  lunch  at  The  Dining  Room,  Penn 
State’s  hotel  restaurant.  “If  we  can’t  get  ad¬ 
vertising  revenue  moving,  well  be  looking  at 
cuts  all  over  the  building.” 

Proper  execution  is  where  a  lot  of  newspa¬ 
pers  stumble,  says  consultant  Cotter.  “With 
this  [age]  group,  marketing’s  extremely 
important,”  he  says.  “They  might  have  a 
great  product,  but  if  they  don’t  promote  it 
adequately,  it’s  just  not  going  to  meet  its  own 
potential.”  Haitz  has  tenacity  on  his  side, 
though;  he  fought  to  get  the  Audit  Bureau 
of  Circulations  to  count  as  paid  circ  papers 
distributed  in  college  readership  programs, 
defying  those  who  thought  him  crazy. 

The  day  ends  with  a  party  to  kick  off 
“Blue.”  While  employees  munch  blue-frosted 
cookies  behind  the  one-story  building  on 
East  College,  a  stretch  from  campus,  Haitz 
outlines  his  hopes;  a  section  that  will  bring 
young  people  into  the  rest  of  the  paper.  He 
praises  the  “Blue”  crew’  and  the  rest  of  the 
CDT  staff.  But  a  reality  check  was  coming. 

It  rains  the  week  “Blue”  launches.  The 
paper  distributes  4,500  copies  its  first  day, 
but  by  Friday,  the  number  is  down  to  3,100, 
when  a  production  problem  stalls  the  press 
run.  Of  the  few  ads  in  the  first  issue,  many 
are  house  ads.  Haitz  concedes  that  “Blue” 
needs  more  themed  sections  and  better 
selling  to  win  over  advertisers.  He  also  feels 
the  cover  refers  are  too  subtle.  “I  don’t  think 
we’ve  come  out  of  the  gate  running  as  fast  as 
we  can,”  he  says  in  a  phone  conversation. 
Overall,  he  gives  it  a  C-plus,  saying,  “I’m  a 
tough  grader.” 

His  goal  is  to  raise  that  grade  by  the 
semester’s  end,  getting  to  5,000  distribution 
and  moving  the  market-share  needle. 
“Because  it’s  so  new  and  different,”  he 
had  told  the  staff  just  before  launch,  “we 
don’t  know  what’s  going  to  happen.  But  if 
we  cannot  make  this  work  financially, 
we  will  try  something  else.”  1! 
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Not  just  one  of  the  boys  in  Iraq 


But,  like  many  others,  reporter  now  suffers  from  postwar  stress 

We first  wrote  about  Chantal  Escoto,  a  ^  Clockwise  from 

five-year  Army  veteran,  in  April  when  she  W _  ‘  <  bottom  left: 

was  embedded  with  the  101st  Airborne  in  ‘  - th'^K*  '  rt 

/ra^  05  a  r^orter/or The  Leaf-Chronicle  '‘W  (il.  wm  Tennessean 

in  Clarksville,  Tenn.  Now  back  home,  she  ‘  ‘  -  k  4  staff  photog  John 

reflects  on  her  weeks  in  the  war  in  one  H  Partipilo;  before  a 

of  several  dozen  oral  histories  in  a  book  captured  military 

published  this  week  called  ErrAoedded-.  The  '  ‘  iB  baTk**at  her  desk 

Media  at  War  in  Iraq,  by  Bill  Katovsky 


loud  noises. 

^  I  didn’t  want 
^  .  to  read  or  see 

about  Iraq. 

f  There  were 

things  that 

~^W"  k  that  agricultural 

j  i  M  compound 
which  really 
affected  me. 

All  these  dead 
I  Iraqi  guys  just 

■  ^  laying  around 

the  compound. 
They  didn’t  move  the  bodies.  There  were 
flies  all  over  them,  and  then  the  flies  got 
on  you.  That  freaked  me  out.  And  then  I 
saw'  children  half-burned  by  bombs. 

I  am  now  going  through  counseling, 
which  I’d  never  done  before,  but  I  figure 
I  don’t  need  to  try  to  win  this  war  on 
my  own.  I  also  have  been  talking  to  the 
soldiers’  wives,  telling  them,  “Look,  you 
know,  your  men  have  probably  seen  a  lot 
more  than  I  have,  and  I  was  affected  by 
all  this.”  I  am  not  sorry  I  went  through  this 
experience  in  Iraq.  It’s  just  that  I  didn’t 
expect  to  have  the  emotional  damage  that 
it  did.  I  thought  I  could  handle  it.  It 
messed  me  up. 

I  started  smoking  again  when  I  was 
over  there.  I  hadn’t  smoked  for  over  ten 
years,  but  it  was  the  only  thing  that 
would  keep  away  the  flies.  My  stress  w’as 
magnified  because  my  husband  didn’t 
understand  what  I  had  been  through 
and  I  didn’t  want  to  talk  about  it.  It  put 
a  real  strain  on  our  marriage.  My  14-year 
old  son  probably  just  wanted  his  mom 
back.  We’re  going  to  California  for  a 
couple  of  weeks  and  hang  out  with  family 
and  stuff,  so  it’s  getting  better.  il 


ONCE  WE  LEFT  CaMP  PeNN- 

sylvania  and  entered  Iraq,  I  was 
the  only  woman  among  700 
guys.  You  don’t  want  to  seem  like 
what  they  expect  to  find  in  the  typi-  £9 
cal  woman  —  you  know,  to  be  whiny 
and  complaining.  I  would  do  what  I 
have  to  do,  especially  like  personal 
hygiene  stuff.  If  I  had  to  go  to  the 
bathroom,  they  would  be  respectful 
of  that.  That  still  got  tough,  because 
there  aren’t  too  many  trees  in  the 
desert. 

They  didn’t  treat  me  any  different, 
but  in  a  way  they  did.  One  thing  that  both¬ 
ered  me  was  when  they  would  start  talking 
about  nasty  things  or  pornography.  They’d 
be  watching  pornography  on  DVDs  or 
looking  at  pictures,  and  I’d  say,  “If  you  guys 
are  going  to  watch  this,  just  let  me  know 
beforehand  so  I  can  leave.” 

I’m  a  little  bit  older  than  these  guys.  I’m 
40  years  old.  Some  of  them  would  call  me 
mom.  So  I  became  a  mother  figure  to 
some.  I’d  go  up  to  them  and  ask,  “Are  you 
eating  enough,  dear?”  Trying  to  play  up  the 
mom  thing.  Some  of  them  even  confided  in 
me  because  with  guys  in  the  infantry,  it’s 
hard  to  talk  if  you  are  scared.  So  some  guys 
would  come  see  me  and  talk  about  their 
vdves  or  talk  about  all  the  little  sweet 
things  that  they’d  do  for  their  wives.  If  they 
said  that  in  front  of  their  peers  they  would 
be  called  wimps. 

But  as  far  as  them  trying  to  make 
passes,  no,  there  was  nothing  like  that.  My 
husband  was  worried  about  that  but  there 
was  nothing  going  on  like  that. 

We  saw  a  lot  of  fighting.  We  had  taken 
over  an  agricultural  complex  where  a  huge 
weapons  cache  was  stored.  And  then  there 
was  a  military  compound  where  there  was 


some  heavy  fighting.  But  miraculously,  my 
battalion  didn’t  take  any  casualties.  Some 
guys  got  shrapnel  wounds,  but  they  pretty 
much  kicked  butt.  I  was  pretty  close  to 
the  fighting  when  they  took  over  the 
agricultural  complex. 

There  was  another  time  when  we  had 
just  left  the  city  of  Amarah.  The  people  in 
the  streets  were  cheering  when  we  got 
ambushed.  There  was  no  safe  place  for  me 
to  go.  I  stood  in  the  back  of  the  Humvee, 
just  praying  to  God  that  nothing  hit  me. 

It  was  really  pretty  scary.  I  was  a  non-com¬ 
batant  but  I  told  them  I’d  be  ready  to  pick 
up  a  gun  if  I  had  to.  Earlier  in  the  war,  I 
got  these  guys  to  show  me  how  the  big 
weapons  work. 

When  I  came  back  home  on  April  27, 

I  didn’t  want  to  talk  about  the  war.  I  didn’t 
want  to  be  around  people.  I  just  wanted  to 
be  a  recluse  and  stay  in  and  not  talk  to  any¬ 
body.  I  wasn’t  hurt  physically  but  I  was 
going  through  something  psychologically 
or  emotionally  or  mentally  or  whatever.  I 
wanted  to  go  back  to  work  but  I  missed  my 
family. 

Some  people  said  it  was  post-traumatic 
stress  disorder.  I  still  get  jumpy  around 
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Best-selling  authors,  celebrity  interviews, 
recipes  &  more!  For  free  sample,  call  New 
Living,  (800)  639-5484. 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  %7-5353  cineman@frontiernet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1 169 


WIRE  SERVICES 


NATIONAL  COLLEGE  AND 
PRO  SPORTS  WIRE  SERVICE 
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FHS  OR  ICOEN  CHARGES  BULK  DISCOUNTS  FW 
ONLY  ON  DOWNLOAD!  Archival  film  libray  of 
400,000  mages  covemg  25  years  of  sports  avail 
able  fa  scarrfig.  WE  ARE  THE  ALTERNATNE!  emai 
myelman@aiwre.com,  ph  (941)  488-2218 
avisitamre.com 
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W.B.  Grimes  &  Co.,  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/ www.kamengroup.com 


NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes  -  Pres  (301)  253-5016 
www.mediamergers.com 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  F*lains/Central 
(913)  897-4790 

Steve  Heide  West/Mountain  States 
(435)  260-8888 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 
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GAUGER  MEDIA  SERVICE.  INC. 

Dave  Gauger-Valuahons,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisihons,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
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NEWSPAPERS  FOR  SALE 


2  EDITION  WEEKLY.  Growing  West  Coast 
region.  Free/50K-t-  Adjudicated.  FYE 
3/31/03  gross  $1.88MM. 

For  Assets  $2,750,000 

3  WEEKLIES  Excellent  ag/biz  region  on 
West  Coast.  Adjudicated.  2002  rev. 
$1 .6MM,  owner  cash  flow  $385K. 

For  Assets  $2,400,000 
WEEKLY  AG  PAPER,  plus  related 
products  serves  west  U.S.  multi-state 
region.  Could  be  relocated  FYE.  6/30/03 
gross  $8%K. 

For  Assets  $1,095,000 
Contact;  Gregg  K.  Knowles,  Broker 
(661)  833-3834.  www.media-broker.com 

FAST  GROWING  AREA,  small  paper,  bargain 
price.  Near  metro  area.  Others,  too. 
Bill  Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703.  (512)476-3950. 

MICHIGAN  metro/suburban  community 
weekly  group:  revenue  =  $700-800K 
MIDWEST  City  Magazine:  beautifully  pro¬ 
duced,  great  grovrth  potential,  owner 
retiring.  Call  847-356-7675  for  more  infor¬ 
mation  or  visit  www.hebbardmedia.com 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 
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EQUIPMENT  FOR  SALE 

FOR  SALE  1985  Dev-  high,  good  shape. 
Call  Greg  Rhodes  at  Anchorage  Printing  Inc. 
(907)272-2213. 

WEB  PRESS  PRICED  to  sell:  Web  Leader 
Nine  floor  units  plus  one  2-high  stack  and 
two  folders  set  up  in  a  twin  line 
configuration.  Most  of  press  is  1983 
vintage  One  unit  installed  as  a  rebuilt  in  July 
2002.  Digital  pictures  &  video  of  the  press 
running  are  available.  $30,000  Firm.  Contact 
John  (573)  335-6611  ex  198 
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EQUIPMENT  FOR  SALE 

WEEKLY,  $50,000  OUTHE  GAZETTE 

Colorado.  Sold  weekly  Cedaredge  few 
months  ago  owner  wants  retire  famous. 
Sweet  Corn  hunting  fishing,  farm  community 
well  established  write  box  570  Olathe,  Colo¬ 
rado  call  in  the  evening  (970)  323-5712 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/IJuipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  remanufacturer  Inserters  and 
State  of  the  art  Post  Press  Controls 
Installation*  Spare  Parts  • 

Terry  Connas,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tcnewstec@aol.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood.  Counter 
Floor,  &  Wall...We  Have  It  All 


Cal  Nnv  (800)  243-3888 
Fix  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Uvenw 
NH,  01.81805 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  6482856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PRE-PAID  Experts" 

Horace  Southward/Eric  Southward 
(800)  9508475»www.metro-news.com 
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CIRCULATION  SERVICES 
NEWSPAPER  SUBSCRIPTION  SALES 


Starts  'Upgrades 'Stop-Savers  Verification 
John  Dinan 
(800)  650-7183 
www.Circulationlll.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


DO  YOU  HAVE  a  product  or  service  to 
market  to  the  newspaper  industry  but  cannot 
get  to  the  right  person?  I  can  help.  I  am 
a  former  newspaper  representative  executive 
with  25-plus  years  experience.  I  have 
valuable  nationwide  newspaper  contacts  at 
all  levels  within  major  chains  and  independ¬ 
ents  in  both  the  US  and  Canada.  Willing  to 
structure  arrangement  either  fee  based  or 
commission  and  expenses.  If  you  are  inter¬ 
ested  please  respond  to: 
NewspaperConsult@AOL.com 


ILLUSTRATION/GRAPHIC 


‘Save  Money!  Save  Time  Look  Great 
Custom  illustrahons  and  graphics  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 


Obsfacles  don't  have  to  stop  you. 
If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

-  Michael  Jordan 


www.editorandpubllsher.com 
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-HELP  WANTED- 


ACCOUNTING 


ACADEMIC 


University  of  Illinois  at  Urbana-Champaign 
ACADEMIC  PROGRAMS  COORDINATOR 

12-nnonth,  full-time  position,  beginning  Janu¬ 
ary  1,  2004  or  earlier.  Salary:  Commensu¬ 
rate  with  experience.  Required:  Bachelor's 
degree  in  iournalism  or  related  field  and 
minimum  five  years  experience  in  journalism 
or  related  experience. 

The  Department  of  Journalism  at  the  Univer¬ 
sity  of  Illinois  in  Urbana-Champaign  has  a 
proud  tradition  in  its  focus  on  public  affairs 
journalism.  The  successful  candidate  for 
this  position  will  be  responsible  for  the  ad¬ 
ministrative  duties  related  to  the  success  of 
the  department's  educational  mission-devel¬ 
oping  career  opportunities  for 
graduates,  internships  for  majors  of  the 
program  and  recruiting  minorities  to  enter 
the  program. 

This  person  will  also  be  responsible  for  co¬ 
ordinating  the  Illinois  State  High  School 
Press  Association  Annual  Fall  Conference 
and  overseeing  the  departmental  newsletter 
published  twice  a  year  as  well  as 
overseeing  student  participation  in  writing 
and  reporting  contests. 

In  addition,  this  individual  will  have  some 
teaching  responsibilities.  Women  and  mi¬ 
nority  applicants  are  strongly  encouraged. 

Please  send  full  details  on  qualifications  and 
names  and  phone  numbers  of  three  refer¬ 
ences  to:  Ronald  E.  Yates,  Chair,  Search 
Committee,  Department  of  Journalism,  Uni¬ 
versity  of  Illinois,  120A  Gregory  Hall,  810 
South  Wright  Street,  Urbana,  IL  61801; 

Phone:  (217)  333-0709. 

To  ensure  full  consideration,  applications 
must  be  received  by  October  6,  2003. 

The  University  of  Illinois  is  an  Affirmative 
Action  and  Equal  Opportunity  Employer. 


CONTROLLER 

Manage  the  accounting,  billing  and  credit 
departments  of  The  Daily  Breeze,  Beach 
Reporter,  and  P.V.  News  within  the  policies 
and  procedures  of  The  Copley  Press,  Inc. 
and  generally  accepted  accounting  princi¬ 
ples. 

Manage  the  preparation  of  accurate  and 
timely  financial  reporting  and  the  annual 
budget.  Monitor  adherence  to  revenue  and 
expense  budgets  and  make  recommenda¬ 
tions  to  the  Publisher  and  Director  of  Finance 
to  insure  financial  commitments  are 
met. 

Implement  and  continuously  review  internal 
controls.  Must  know  an  accounting  software 
package,  such  as  Lawson,  for  a  large  com¬ 
pany.  Ability  to  produce  budgets  and  financial 
reports  using  Comshare  financial  reporting 
system  is  a  major  plus. 

Requires  the  ability  to  effectively 
understand  the  financial  impact  of  strategic 
and  operational  decisions  and  communicate 
such  both  verbally  and  in  writing.  Be  familiar 
with  required  government  reporting  such  as 
sales  tax,  unsecured  business  property 
taxes,  environmental  regulations  and  sur¬ 
charges,  business  licenses,  etc. 

This  position  reports  to  the  Director  of  Fi¬ 
nance.  Requires  Bachelor's  degree  in  ac- 
j  counting  plus  5  years  supervisory  experience 
:  in  a  newspaper  business  office.  CPA 
and/  or  MBA  in  finance  preferred. 

The  Daily  Breeze  is  an  EOE 
Send  resume  and  salary  history  to: 

Jennifer  Rivera,  Human  Resources  Repre¬ 
sentative,  Daily  Breeze,  5215  Torrance 
Blvd.,  Torrance,  CA  90503 
FAX:  (310)  540-9455 
E-mail:  jobs@dailybreeze.com 


ADMINISTRATIVE 


EDITOR/PUBLISHER,  weekly  newspaper, 
Oklahoma,  privately  absentee  owned.  Could 
be  great  opportunity  for  husband/wife 
team.  Resort  region.  Reply  to  Box  3493, 
Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10(X)3. 


PUBLISHER  to  lead  the  seven  day  East  Or¬ 
egonian,  Pendleton,  Ore.,  a  128-year-old 
family  owned  paper  long  respected  for 
good  journalism. 

Situated  in  lovely  high  desert  country  at  the 
foot  of  Oregon's  Blue  Mountains,  East  Ore¬ 
gonian  has  72  staff  members,  experienced 
department  managers,  and  a  busy 
commercial  printing  operation,  branch 
office  in  fast  growing  Hermiston,  Ore.. 
Northeast  Oregon  offers  friendly,  active 
lifestyle  with  easy  access  to  hunting, 
fishing,  boating,  skiing,  hiking,  camping, 
and  home  to  the  world  famous  Pendleton 
Round  Up.  (Info  at  eastoregonian.com). 

Our  six-newspaper  group  benefits 
programs  include  profit  sharing  and  401(k), 
health-wellness  plan.  We  seeks  aggressive, 
team-oriented,  experienced  newspaper 
manager.  Business  side  experience  required. 
News  experience  strongly 

preferred. 

Must  be  capable  of  dealing  with  multiple  pri¬ 
orities,  thinking  creatively,  and  working  with 
community  groups.  Compensation  is  above 
average  and  includes  excellent  base  plus  in¬ 
centives. 

Resumes,  letters  to:  C.K.  Patterson,  cor¬ 
porate  general  manager,  P.O.  Box  2048, 
Salem,  Ore.,  97308  or: 

ckpat@capitalpress.com 


PUBLISHER/ADVERTISING  DIRECTOR 

CommunityMedia,  a  fast-paced,  growing 
publishing  group  seeks  another  dynamic 
professional  for  its  team  to  manage  two 
weekly  newspapers  in  Orange  CountyAos 
Angeles  area. 

If  you  have  strong  management  experience 
in  publishing  -  the  ability  to  oversee  produc¬ 
tion,  graphics,  business  operations,  editorial 
and  especially  drive  retail  and  classified 
sales  then  please  apply! 

Enthusiasm,  a  great  attitude,  leadership 
and  people  skills  a  must!  Web 
press/printing  knowledge  a  plus.  We  offer  a 
competitive  salary,  overrides,  bonus  oppor¬ 
tunities  to  the  right  candidate. 

If  you  have  a  solid  track  record  in  newspaper 
advertising  sales  management,  and 
strong  industry  references,  we  want  to  talk 
to  you  ASAP. 

Send  resume,  references  and  salary  re¬ 
quirements  to:  publisher@thestarnews.com 
or  FAX:  (619)  426^346. 


ADVERTISING 


CLASSIFIED  MANAGER  for  our  expanding 
newspaper  group  in  the  suburban  Boston 
area.  Salary-bonus.  Contact:  Dan  Horgan, 
President:  publisher@maldennews.com 


ADVERTISING 


AD  DIRECTOR'S  PARADISE 
A  multimillion-dollar  Caribbean  publishing 
company  with  a  20-person  multimedia  ad 
sales  department  seeks  an  Advertising  Di¬ 
rector.  This  position  develops  and  manages 
print,  internet,  TV  and  radio  ad  sales;  devel¬ 
ops  advertorial  products;  trains,  motivates 
and  manages  sales  staff;  cultivates  strong 
customer  service;  and  works  with  Circulation 
to  market  the  company's  products, 
which  include  a  prestigious  daily 
newspaper.  The  right  person  for  this  job  will 
thrive  on  living  amid  tropical  beauty  but  also 
will  happily  work  60  hours  or  more  a  week 
for  high-volume  sales.  The  right  person  has 
a  track  record  of  success,  particularly  in 
challenging  situations,  and  has  a  realistic 
concept  of  both  the  joys  and  the 
frustrations  of  doing  business  in  and  living 
in  the  Caribbean.  We  offer  generous  base 
pay  plus  commissions  and  bonuses,  excellent 
benefits,  and  the  beaches  are  free. 

E-mail  cover  letter,  resume  and  reference 
contacts  with  Box  #  3462  in  subject  line  to: 
hpreuss@editorandpublisher.com 


BELO  INTERACTIVE  -  Dallas 
ONLINE  CLASSIFIED  SALES  MANAGER 

Manage  online  classified  sales  team  in  Dallas. 
New  media  products  for  automotive/real  es¬ 
tate/employment  (banners, 

sponsorships  and  E-mail), 

Develop  co-selling  strategy  with  Dallas 
Morning  News,  WFAA  and  TXCN.  3  -  5 
years  classified  sales/management  experi¬ 
ence.  Knowledge  of  competing  media  a 
plus.  EEOE.  Resumes  in  WORD  to: 
bijobs@t)elointeractive  .com 


CLASSIFIED  SALES  MANAGER 
The  Nashville  Scene,  a  well-established, 
award-winning  alternative  weekly  newspaper 
and  part  of  the  Village  Voice  Media  family, 
seeks  seasoned  pro  with  expertise  in  building 
outbound  sales.  E-mail  resume  with  cover  let¬ 
ter  to  irutter@nashvillescene.com  or 
Fax  to:  (615)  244-8578.  EOE 


INTERNET  ADVERTISING 
Major  publication  seeks  an  individual  to 
grow  online  advertising.  This  position  offers 
the  right  person  the  opportunity  to 
supervise  a  staff  of  3  and  develop  creative 
internet  marketing  solutions.  Knowledge  of 
web  and  internet  marketing  trends  highly 
desired.  E-mail  resume  to: 

aledford@washingtontimes.com 
Or  FAX  to:  (202)  636-3111 


Small  daily,  SALES  MANAGER  who  can  be¬ 
come  Publisher,  5-10  years  sales  experience 
required.  Family  owned.  Booming  resort  area. 
Southwest.  Send  replies  to  Box 
3494,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10()03. 


**  ENTRY  LEVEL  &  INTERNSHIP  RECRUITMENT  ** 

You  can  never  have  too  much  talent  on  a  staffO. 

Not  in  today's  demanding,  rapidly  evolving  workplace 

New  talent  brings  energy,  enthusiasm  and  new  ideas. 

One  of  the  ways  Editor  &  Publisher  serves  the  newspaper  marketplace  is  by  offering 
companies  a  place  where  they  can  attract  new  talent.  You  can  now  reach  the  BEST 
NEW  TALENT  available  by  taking  advantage  of  our  special  Help  Wanted  Section 
online. 

This  Online  Section  offers  a  meeting  place  where  students  and  job  candidates  can 
respond  to  opportunities  presented  by  the  news  media.  E&P  will  promote  this  online 
product  to  colleges  and  universities  with  journalism,  publishing  and  business  curricula.  Stu¬ 
dents  and  new  graduates  will  find  a  listing  of  entry  level/early  experience  career  opportuni¬ 
ties  and  internships. 

To  reach  the  best  and  the  brightest  students  in  the  region,  advertise  your  internships 
and/or  entry  level  positions  in  this  NEW  online  section. 

RATES: 

Help  Wanted:  $25  per  ad 

These  ads  will  be  visible  online  for  1  month 

For  more  information  and  requirements,  please  contact  us  at: 

Toll  Free:  (888)  825-9149 
Or  E-mail:  hpreuss@editorandpublisher.com 
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_ ADVERTISING 


LOCAL  TERRITORY  SALES  MANAGER 
The  Louisville  Courier-Journal  is  looking  for 
a  key  executive  to  complement  the  Adver¬ 
tising  Management  team. 

The  successful  candidate  will  have  strong 
marketing  presentation  skills,  sales  man¬ 
agement  experience  and  a  strategic  ap¬ 
proach  to  working  with  key  retailers  and 
agencies.  Basic  requirements  include: 
Education  and/or  training  in  marketing, 
sales  advertising,  advertising  agency,  busi¬ 
ness,  retailing,  or  management.  Two  years 
minimum  newspaper  sales  experience  re¬ 
quired.  Prior  supervisory  and/or  manage¬ 
ment  experience  is  preferred.  Solid  computer 
and  math  skills  and  above  average  verbal  and 
written  communication  skills.  Leadership  and 
problem  solving  skills  essential. 
Ability  to  manage  multiple  projects  in  an  or¬ 
ganized  manner  while  meeting  deadlines. 
Must  possess  strong  motivational,  commu¬ 
nication  and  presentation  skills.  Must  have 
a  valid  driver's  license  with  good  driving 
record. 

The  position  offers  a  competitive  salary 
commensurate  with  experience,  bonus  pro¬ 
gram  and  a  full  benefits  package. 

For  immediate  consideration,  send  resumes 
to  The  Courier-Journal,  Human  Resources 
Department,  P.O.  Box  740031,  Louisville, 
KY  40201-7431.  Fax  (502)  5824001. 

Or  E-mail:  jobs@courier-iournal.com 
EOE 


NATIONAL  ADVERTISING  AND  NEW 
PRODUCT  DEVELOPMENT  MANAGER 

The  Sacramento  Bee,  the  flagship  newspaper 
of  The  McClatchy  Company,  is  seeking 
a  National  Advertising  and  New  Product  De¬ 
velopment  Manager  to  join  our  National  Ad¬ 
vertising  team  and  coach  12  team 
members  to  develop  new  news  and  ad¬ 
vertorial  accounts  to  create  new  revenue 
streams,  and  serve  our  top  advertisers.  Our 
top  candidate  will  have: 

•Minimum  5  years  newspaper  advertising 
management  experience  with  a  major  news¬ 
paper 

•Excellent  leadership,  interpersonal,  and 
motivational  abilities 

•Ability  to  negotiate  large-volume  contracts 
and  design  customer-based  agreements 
•Innovative  ideas  and  problem-solving  skills 
•College  degree  in  advertising/marketing 
•Experience  with  developing  and  delivering 
outstanding  sales  presentations 

The  Bee’s  daily  circulation  is  283,194;  Sun¬ 
day  IS  343,414.  The  Bee  is  ranked  fourth 
best  read  newspaper  among  the  top  fifty 
markets.  And,  The  Bee  is  located  in  one  of 
the  fastest  growing  areas  in  the  U.S. 

We  are  located  in  Northern  California  in  a 
beautiful  area  that  offers  city  or  country  living, 
close  proximity  to  San  Francisco  and 
Lake  Tahoe,  short  commutes,  and  affordable 
housing. 

We  offer  a  competitive  salary  and  bonus 
structure  plus  an  extensive  benefits 
package  including  fitness  and  childcare  cen¬ 
ters.  Visit  us  at  vww.sacbee.com. 

Please  E-mail  resume  and  cover  letter  to: 
resumes@sacbee.com 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Telegraph,  a  Knight  Ridder  newspaper 
located  in  Middle  Georgia,  has  an  opening 
for  a  Retail  Advertising  Manager.  This  person 
would  oversee  the  staffing,  development,  and 
revenue  generation  of  the  Retail 
and  National  Departments  in  such  a  way  as 
to  grow  overall  dollars  and  market  share  for 
The  Middle  Georgia  Newspapers.  A  college 
degree  in  Marketing,  Business,  Journalism, 
or  other  related  field  is  required.  A 
minimum  of  three  years  newspaper  sales 
experience  and  one  year  supervisory  expe¬ 
rience  is  recommended.  Knowledge  of  all 
levels  of  advertising  will  be  a  plus.  Please 
mail  cover  letter  and  resume  to: 

The  Telegraph 

120  Broadway,  Macon,  GA  31201 
Fax:  (478)  7444498 
Or  E-mail:  resume@macontel.com 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Central  Florida  daily  in  growing  and  compet¬ 
itive  market  seeks  experienced  circulator 
with  demonstrated  successful  track  record 
in  marketing  and  management.  Apply  to: 

Publisher,  The  News  Chief 
P.O.  Box  1440,  Winter  Haven,  FL  33882 
Or  E-mail:  publisher@newschlef.com 


CIRCULATION  MANAGERS 
Dow  Jones  &  Company,  publishers  of  The 
Wall  Street  Journal  and  Barron's,  currently 
has  several  opportunities  for  Circulation 
professionals  to  )oin  our  Circulation  team  at 
one  of  the  following  outstanding  locations: 
Dallas  and  Houston,  TX;  Princeton,  NJ  and 
Sliver  Spring,  MD. 

Successful  candidates  will  be  responsible 
for  managing  the  distribution  and  delivery  of 
Dow  Jones’  publications  in  various  market¬ 
places.  This  involves  managing  wholesaler 
activity,  sub<ontractor  carrier  delivery,  and 
budgetary  responsibility.  Will  also  be  re¬ 
sponsible  for  promoting  the  expansion  and 
sales  of  our  products  for  both  home 
delivery  and  single  copy  sales.  Supervision 
of  field  and  office  staff  included. 

Candidates  must  have  prior  experience  in 
newspaper  distribution,  marketing  or  sales. 
Prior  single-copy  sales  experience  desired. 
Strong  organizational,  analytical,  planning 
and  managerial  skills  are  required,  along 
with  excellent  oral  and  written  communication 
skills.  PC  proficiency  necessary,  including 
web-based  applications.  College  degree 
desired. 

We  offer  a  competitive  salary,  an  excellent 
benefits  package  and  opportunities  for  ca¬ 
reer  growth.  For  consideration,  please  for¬ 
ward  your  resume,  salary  expectation,  and 
indicate  your  location  of  interest  to: 

Dow  Jones  &  Company 
Human  Resources:  CA/CM 
P.O.  Box  300,  Building  3 
Princeton,  fi)  08543 
E-mail:  archer3@dowjones.com 
Equal  Opportunity  Employer 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


ADVERTISING 


ADVERTISING 


We  are  searching  for  a  Classified 

Call  Center 
Sales  Manager 

to  take  our  team  to  the  next  level. 


CTG  (Classlfidd  Technologies  Group),  one  of  the  Nation's 
1  st  Outsourcing  Classified  Call  Centers,  is  looking  for  a  Call 
Center  Manager  to  take  our  team  to  the  next  level. 

CTG  is  a  spinoff  company  of  The  Flyer  Magazine  and  is 
located  in  Tampa  in  a  state-of-the-art  facility.  The  Flyer 
Magazine  is  a  nationally  recognized  award  winning 
publication  in  its  fourth  decade  of  serving  the  state  of  Florida. 

The  successful  candidate  for  this  position  must  have  no  less 
than  five  years  of  outbound  classified  call  center  experience 
managing  a  team  of  25  or  more.  The  candidate  should  have 
multi  market  experience  with  the  ability  to  hire,  train  and 
motivate  a  winning  sales  team.  Strategic  planning 
experience  is  a  must;  MBA  Degree  a  plus. 

A  candidate  will  only  be  considered  and  responded  to 
when  a  cover  letter  is  attached  to  your  resume  describing 
how  your  qualifications  match  our  requirements.  Tell  us  why 
you  want  to  be  a  member  of  the  Bay  Area's  most  successful 
sales  organization. 


WE  OFFER: 


>■  stability  &  Growth 
-  Salary  &  Aggressive  Bonus 
Programs 
>•  Paid  Days  Off 
>-  Health,  Dental,  Vision, 
Universal  Life,  Disability 


>-  401 K  Savings  Plan 
Tuition  Reimbursement 
»-  Direct  Deposit  to  Checkir^ 
&  Savings 

>  Managerr>ent  Support  & 
Personal  Developfinent 


c I  a  s s i f ie  d  te  c  h  n o I o g i e s 


solutions  for  publishing 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America's  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 

Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 


SINGLE  COPY  MANAGER 
The  Herald-Mail  Company,  located  approxi¬ 
mately  60  miles  from  Baltimore  and  Wash¬ 
ington,  DC,  in  scenic  western  Maryland,  has 
an  immediate  opening  for  a  Single  Copy 
Manager  in  its  Circulation  Department.  This 
position  will  be  responsible  for  overseeing 
the  company's  entire  Single  Copy  sales  op¬ 
eration,  including: 

•Managing  the  activities  of  Single  Copy 
Zone  Managers 

•  Planning  and  strategizing  single  copy 
growth 

•  Staying  current  on  industry  trends  and  in¬ 
novations 

•Tracking  receivables  and  keeping  all  ac¬ 
counts  current 

•  Establishing  new  locations,  and  additional 
sales  points  within  current  locations 

•  Maintaining  reasonable  return  and  sellout 
levels 

We're  looking  for  someone  who  is  both 
trustworthy  and  a  self-starter,  with  excellent 
customer  service  and  organizational  skills. 
A  background  in  circulation  and/or  single 
copy  sales  is  essential,  as  is  a  track  record 
for  meeting  goals. 

The  position  offers  an  excellent  salary/bonus 
package,  along  with  complete 
company  benefits,  including  group  health, 
dental,  retirement  and  401(k).  Interested 
candidates  should  submit  resume,  cover 
letter  and  salary  requirements  to: 

Human  Resources  Director 
The  Herald-Mail  Company 
100  Summit  Avenue 
Hagerstown,  MD  21740 
humanresources@herald-mail.com 
EOE 


SINGLE  COPY  SALES  MANAGER 
The  Telegraph,  a  Knight  Ridder  newspaper 
located  in  Middle  GA,  has  an  opening  for  a 
Single  Copy  Sales  Manager.  This  position 
will  be  responsible  for  increasing  market 
share  and  market  penetration  in  the  single 
copy  and  home  delivery  operations,  as  well 
as  meeting  volume,  expense  and  revenue 
goals.  The  ideal  candidate  must  be 
multi-task  oriented  and  fully  experienced  in 
single  copy  operations.  Five  years  of  circu¬ 
lation  or  sales  experience  is  required. 
Please  mail  cover  letter  and  resume  to: 

The  Telegraph 

120  Broadway,  Macon,  GA  31201 
Fax:  (478)  7444498 
Or  E-mail:  resume@macontel.com 


EDITORIAL 


BUSINESS  EDITOR 

The  Naperville  Sun,  a  daily  newspaper  in  a 
:  growing  Illinois  market,  is  seeking  a  business 
editor.  Experience  in  community  business  and 
enterprise  reporting  required. 
Newsroom  management  a  plus.  Salary 
commensurate  with  experience.  Send  re¬ 
sume  with  salary  requirements  by  Sept.  24 
to:  Gina  Channell-Allen  Sun  Publications 
1500  W.  Ogden  Ave.  Naperville,  IL  60540 
FAX:  (630)  416-5163. 

!  COPY  EDITOR:  Birmingham  Post-Herald 
seeks  news  desk  team  player.  Applicants 
;  should  have  flair  for  design,  strong  word 
skills.  HTML  a  plus.  Send  cover  letter,  resume 
to  Susan  Robinson,  News  Editor,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birmingham,  AL 
35202,  or: 

srobinson@postherald.com 
(no  attachments) 

ENVIRONMENTAL  OR  HEALTH  ACTIVIST  to 
direct  project  concerning  corporate  influence 
on  science.  Background/degree  in 
environmental  or  health  sciences,  law,  or  in¬ 
vestigative  journalism  and  strong 
experience  leading  advocacy  campaigns. 

‘  Send  letter,  resume  to,  CSPI,  E&P:  DIS, 
1875  Conn.  Ave.  NW,  #300,  DC  20009. 

i  MAGAZINE  EDITOR 

Louisiana-based  State-by-State  Gardening 
:  magazines  seeks  expert  horticultur- 
!  isVgardener  to  be  associate  editor.  Editing 
!  and  layout  experience  required. 

Call:  (318)  255-3149 

managing  EDITOR 

The  Akron  Beacon  Journal  (Knight  Ridder) 
seeks  a  hands-on  managing  editor  who  can 
;  deliver  excellence  in  the  daily  news  report, 
help  grow  readership  and  provide  a  stimu¬ 
lating  work  environment.  We're  an 
award-winning  midsize  daily  with  a  tradition 
of  high-quality,  public-service  journalism.  At 
least  10  years'  journalism  experience  re¬ 
quired.  Apply  to  Debra  Adams  Simmons, 
Editor  &  VP,  44  E.  Exchange  Street,  P.O. 
Box  640,  Akron,  OH  44309-0640  or  E-mail: 
dasimmons@thebeaconjournal.com 

'  REPORTER  sought  for  aggressive  afternoon 
daily.  Willing  to  consider  entry-level  with  the 
right  candidate.  Resume,  cover  letter,  clips 
;  to  Metro  Editor  John  Staed,  Birmingham 
i  Post-Herald,  P.O.  Box  2553,  Birmingham, 

^  AL  35202,  jstaed@postherald.com. 


_ EDITORIAL _ 

GRAPHIC  ARTIST,  NEWS  &  MOVIE  REVIEWER 
The  News  &  Observer  in  Raleigh,  NC,  has 
the  following  openings: 

GRAPHIC  ARTIST,  NEWS:  Energetic  and  tal¬ 
ented  Graphic  Artist  to  produce  high-impact 
visual  presentations  for  section  fronts, 
which  may  include  illustrations  as  well  as  in¬ 
formation  graphics.  Must  be  willing  to  col¬ 
laborate  with  reporters  and  editors  to  con¬ 
ceptualize  ideas  for  graphics.  Two  years  ex¬ 
perience  in  newspaper  graphics  preferred. 
Must  be  proficient  in  Illustrator,  FreeHand 
and  Photoshop,  and  have  experience  in  3D 
modeling  programs  and  use  of  Macromedia 
Flash  for  online  multimedia  presentations. 
MOVIE  REVIEWER:  Looking  for  someone  to 
review  movies,  both  Hollywood  and  inde¬ 
pendent,  in  a  market  that's  strong  in  art 
house  cinema.  Reporter  must  stay  current 
with  cinema  and  theater  trends,  report  on 
regional  film  festivals,  report  stories  and 
write  news  on  deadline  and  produce  com¬ 
mentary  for  daily  and  Sunday  entertainment 
pages.  Beat  requires  catching  occasional 
GA  assignments  for  daily  features  sections 
and  Friday  entertainment  magazine.  Two 
years  daily  newspaper  experience  required; 
film/entertainment  reporting  definitely  plus. 
Send  cover  letter,  resume,  references  and 
a  set  of  clips  to  John  Drescher,  Managing 
Editor,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 


REPORTERS 

Award  winning  daily  newspaper  in  Columbia, 
MO  has  the  following  openings: 
BUSINESS  REPORTER:  Responsibilities  in¬ 
clude  reporting  and  writing  business  stories 
of  local  interest.  Applicants  must  have  solid 
deadline-oriented  newswriting  experience  or 
a  journalism  degree. 

SPORTS  REPORTER:  Primary  responsibility 
is  covering  the  University  of  Missouri  men's 
basketball  team.  Minimum  two  years  sports 
reporting  experience  required.  Both  positions 
are  regular  full-time  with  benefits  including 
health  insurance,  vacation  pay,  sick 
pay  and  401(k). 

Send  resume  and  clips  to  the  Columbia 
Daily  Tribune,  Attention:  Personnel,  P.O. 
Box  798,  Columbia,  MO  65205  or  E-mail: 
srinehart@tribmail.com 
EOE  /  Drugfree  Workplace 


EDITORIAL 


The  Corpus  Chrisb  Caller-Times  has  an 
opening  for  an  energetic,  innovative 
FEATURES  EDITOR  to  lead  a  6-person  de¬ 
partment.  If  you  know  how  to  connect  with 
a  community  through  building  a  relevant 
and  entertaining  section,  then  this  may  be 
the  place  for  you. 

We  offer  a  competitive  salary,  excellent 
benefits  and  a  relocation  allowance.  Mail 
your  resume  and  work  samples  to  Libby 
Averyt,  Editor,  P.O.  Box  9136,  Corpus 
Christi,  TX  78469. 


The  Idaho  State  Journal  seeks  a  talented 
SPECIAL  SECTIONS/FEATURES  EDITOR 
with  some  imagination  and  the  desire  to  try 
new  things.  The  ideal  candidate  will  have 
five  years  of  community  journalism  experi¬ 
ence  and  possess  strong  writing,  editing 
and  leadership  skills. 

Send  a  cover  letter,  a  resume  and  six  of 
your  best  clips  to:  Chris  Hunt,  Managing  Ed¬ 
itor,  Idaho  State  Journal,  P.O.  Box  431,  Po¬ 
catello,  ID,  83204.  E-mail  info  to: 

chunt@journalnet.com. 


The  Spokesman-Review  in  Spokane,  Wash., 
the  third  largest  newspaper  in  the  state,  is 
seeking  an  energetic,  creative  COPY 
EDITOR  INTERN  for  its  night  news  desk. 

Strong  news  judgment,  good  headline  writing 
and  editing  abilities  are  necessities. 
Bachelor's  degree,  preferably  in  journalism. 
Previous  experience  as  a  copy  editor  for  a 
daily  newspaper.  A  thorough  understanding 
of  English  grammar,  usage  and  syntax.  The 
internship  will  last  from  mid-December  to 
mid-June.  Deadline  Oct.  1st  for  resumes. 

Please  send  resume  and  cover  letter  to  Jim 
Kresse,  The  Spokesman-Review,  999  West 
Riverside  Avenue,  Spokane,  WA  99201  or 
E-mail  him  at:  jimkr@spokesman.com. 


The  Watertown  (NY)  Daily  Times,  a 
32,000-circulation  newspaper  located  be¬ 
tween  the  Adirondack  Mountains  and  Lake 
Ontario,  has  an  opening  for  a  GENERAL  AS¬ 
SIGNMENT  REPORTER.  Send  clips,  refer¬ 
ences,  etc.,  to:  Bob  Gorman,  Managing  Edi¬ 
tor,  Watertown  Daily  Times,  260  Washington 
Street,  Watertown,  NY  13601. 


WRITER 

African  American  weekly  newspaper  seeks 
freelance  writer  for  500  to  1000  word  arti¬ 
cles  on  a  variety  of  topics  of  interest  to  its 
market.  Please  forward  writing  samples,  re¬ 
sume,  compensation  expectations  to: 

Eric  H.  Kearney 

P.O.  Box  29077,  Cincinnati,  OH  45229 


WRITER  with  background  in  African- 
American  issues  wanted  to  write  speeches, 
newsletters  and  press  releases  for 
Michigan  State  House  of  Representatives. 
Journalism  experience  preferred,  political 
experience  a  plus.  Good  salary,  great  bene¬ 
fits,  health  care,  401(k).  Send  cover  letter, 
resume  and  writing  samples  to  Mark  Fisk, 
Director,  Democratic  Communications,  P.O. 
Box  30014,  Lansing,  Ml  48909-7514. 
Deadline:  October  1,  2003. 


EDITORIAL  EDITORIAL 


MEOIATT 

MANAGEMENT  X  X 
Recruitment  Specialists 


Give  Yourself  the  Media  Management  II  Advantage 

Contact  Terry  Knust 
847.963.9300  or  mm2@voyager.net 
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-HELP  WANTED- 


HUMAN  RESOURCES 


VICE  PRESIDENT;  HUMAN  RESOURCES 
Northern  California  Division 

The  California  Newspapers  Partnership,  a 
$200  million  plus  subsidiary  of  MediaNews 
Group,  seeks  a  Vice  President,  Human  Re¬ 
sources  for  its  Northern  California  Division 
that  includes  2000  employees  and  nearly 
20  daily  newspaper  properties  from  the  SF 
Bay  Area  to  as  far  north  as  Eureka. 

Seeking  a  highly  talented  individual  to  join 
our  Executive  team  and  direct  our  HR  func¬ 
tions  while  working  out  of  our  corporate  of¬ 
fice  in  Downtown  Oakland.  The  position  will 
develop  a  human  resource  strategy  that 
aligns  with  business  and  operational  goals. 

Responsible  for  enhancing  initiatives  in  the 
areas  of  recruiting,  staffing,  retention,  em¬ 
ployee  relations,  organizational  development, 
compensation,  benefits,  training  and 
development  and  labor  relations. 

Reporting  to  the  president  of  the  division, 
the  VP  of  HR  will  direct  4  regional  HR  Direc¬ 
tors  and  a  local  HR  staff  that  are  accountable 
for  the  day-today  personnel  administration  of 
Northern  California  suburban  and 
community  newspapers. 

Must  have  demonstrated  abilities  to  lead 
and  manage  change  and  build  strong  trust 
based  relationships  with  all  levels  of  staff. 
Knowledge  of  California  employment  laws 
required.  Minimum  10  years  of  HR  manage¬ 
ment  level  experience  required.  Newspa¬ 
per/publishing  experience  a  plus. 

We  offer  an  exceptional  financial  package 
that  includes  an  attractive  MBO  program, 
comprehensive  benefits  package,  car  allow¬ 
ance,  401(k)  with  employer  match  and 
more.  Salary  commensurate  with  experience 
and  education.  Cover  letter,  resume 
with  salary  history;  hr@angnewspapers.com 


PHOTOGRAPHY 


PHOTO  DIRECTOR 

The  St.  Paul  Pioneer  Press  seeks  a 
creative,  innovative  and  experienced  photo 
director  with  the  dual  ability  to  inspire  an 
award-winning  10-photographer  staff  and  to 
enlist  newsroom  editors  in  raising  our  level 
of  photojournalism. 

The  photo  director  must  have  sharp  com¬ 
munication  skills  to  navigate  our  collaborative 
team  system,  plus  have  the  proven  ability  to 
pitch  new  approaches,  present  multiple  op¬ 
tions  and  solve  problems  on 
deadline. 

Long-term  project  planning  is  also  crucial  to 
elevating  photo  quality.  We’re  a  feisty 
Knight  Ridder  paper  in  the  competitive  Twin 
Cities  market  looking  to  maintain  and  grow 
our  longtime  commitment  to  visual  excel¬ 
lence. 

Please  contact  Cathy  Straight,  ME/visuals, 
features  and  sports,  at  (651)  228-5336  or 
cstraight@pioneerpress.com,  or  send  re¬ 
sume,  references  and  portfolio  to  her  at 
345  Cedar  St.,  Saint  Paul,  MN  55101 

www.editorandpublrsher.com 


PRESSROOM 


LEAD  PRESS  OPERATOR 
NIGHT  SHIFT 

The  Free  Lance-Star,  a  50,0(X)  daily  news¬ 
paper  located  50  miles  south  of 
Washington,  DC,  in  the  historic  city  of  Fred¬ 
ericksburg,  VA,  has  an  opening  for  a  Lead 
Pressman.  We  have  nineteen  units  of  Goss 
Urbanite  and  ten  units  of  Enkel  RTPs.  Quali¬ 
fied  candidate  will  have  a  minimum  of  five 
years  experience  in  a  lead  press  room  posi¬ 
tion,  strong  mechanical,  computer  and  com¬ 
munication  skills  and  a  commitment  to  quaF 
ity.  This  position  reports  to  the  pressroom 
manager  and  will  be  expected  to  direct  the 
department  in  his  absence.  If  interested, 
send  resume  to  The  Free  Lance-Star,  At¬ 
tention;  Human  Resources,  616  Amelia 
Street,  Fredericksburg,  VA  22401. 

Or  E-mail;  arock@freelancestar.com 


PRESSROOM  MANAGER 

The  Fresno  Bee,  McClatchy's  leading  news¬ 
paper  in  Central  California,  is  looking  for  an 
experienced  pressroom  manager  with  proven 
management  and  leadership  ability  to 
join  our  Operations  management  team. 

Will  plan  and  direct  the  daily  pressroom  ac¬ 
tivities,  including  daily  pressruns,  expense 
budges,  quality  improvement,  employee 
performance  reviews  and  recognition  pro¬ 
grams,  and  other  pressroom  issues.  Will  as¬ 
sist  the  Operations  VP  in  directing  the  Oper¬ 
ations  team  to  maintain  an  environment 
where  goals  and  objectives  are  achieved 
following  set  priorities,  schedules,  and  com¬ 
pany  policies. 

Will  work  with  other  production  managers  to 
improve  productivity  and  solve  problems. 
Offset,  flexo,  double-wide  press 
background  preferred.  Strong  communica¬ 
tion  skills  to  provide  clear  and  consistent  di¬ 
rection  for  a  staff  of  35.  College  degree 
preferred  or  equivalent  training  or  experi¬ 
ence.  Competitive  salary  and  excellent  ben¬ 
efit  package. 

If  you  meet  the  above  qualifications,  send 
your  cover  letter  and  resume  to; 
resume@fresnobee.com  or  mail  to; 

The  Fresno  Bee,  Julie  Porter,  1626  E 
Street,  Fresno,  CA  93786.  EOE. 


-POSITIONS  WANTED- 


P&P  Press  Inc.,  an  award-winning  commercial 
cold  set  web  offset  printing  plant,  with 
4  Harris  VI 5  presses,  is  seeking  individuals 
with  a  minimum  of  5  years  experience 
as  PRESS  OPERATOR  and  is  dedicated  to 
high  quality  standards.  Three  day,  12  hour 
shifts.  Air-conditioned.401(k)  +.  John  Landry 
or  send  resume  and  samples  to;  Human  Re¬ 
sources,  P&P  Press  Inc.,  6513  N.  Galena 
Road,  Peoria,  IL  61614.  (309)  691-8511. 


PRODUCnON/TECH 

PRODUCTION  DIRECTOR 
The  Tribune- Star,  a  30,000-circulation  daily 
in  Terre  Haute,  Indiana,  seeks  a  top  profes¬ 
sional  to  manage  its  production  and  com¬ 
mercial  printing  operation.  Send  cover 
letter  and  resume  to  Publisher  Trevis  May- 
field,  The  Tribune-Star,  P.O.  Box  149,  Terre 
Haute,  IN  47808. 


ADVERTISING 


I  BRING  20  YEARS  of  newspaper/magazine 
advertising  sales  experience  to  the  table. 
Seasoned,  dedicated  employee  with  exten¬ 
sive  knowledge  of  all  facets  of  these  indus¬ 
tries.  Increased  revenue  and  market  share 
in  all  positions.  Seeking  fulFtime  position  in 
NY/NJ  areas  with  a  growing  publication. 
E-mail;  Rosie48269@cs.com 
Or  call  Howard  at;  (732)  98&6157 

I  NJHWS  makes  the  difference.  I 


CIRCULATION 


PROFESSIONAL  CIRCULATOR  seeks  imme¬ 
diate  Distribution/Sales  opportunity  in  Long 
Island,  New  York.  Tel/Fax;  (631)  588-2735. 

_ EDITORIAL _ 

THOUGHTFUL,  VERSATILE,  award-winning 
DC-based  print/radio  journalist  seeks  creative 
challenge.  Available  as  Capitol  Hill 
stringer,  beat  maven,  news/feature  editor 
or  writing  coach.  Contact  Amy  at  (410) 
491-3133  or  E-mail;  ALB457@hotmail.com. 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion.  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.80 

1  week . 

. $12.45 

2  weeks  . 

. $12.70 

2  weeks  . 

. $10.95 

. $11.15 

3  Weeks . 

. $  9.60 

4  weeks . 

. $  9.45 

4  weeks  . 

. $  8.25 

12  weeks . 

. $  9.00 

1 2  weeks  . 

. $  7.25 

26  weeks  . 

. $  8.05 

26  weeks  . 

. $  6.40 

39  weeks  . 

. $  7.75 

39  weeks  . 

. $  6.00 

52  weeks  . 

. $  7.35 

52  weeks  . 

. $  5.60 

BLIND  BOXES:  S25  per  insertion 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion.  1  inch  minimum,  1/2  inch  increments 
BLACK  A  WHITE  DISPLAY  AD  RATES 


.  $149 

.  $  115 

2  weeks  . 

.  $135 

26  weeks  . 

.  $  110 

3  Weeks  . 

.  $128 

39  weeks  . 

.  $  104 

4  weeks . 

.  $124 

52  weeks  . 

. $  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Pubiication.  Cash,  check.  VISA.  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address.  4.  Phone.  5.  Ad 
Classification.  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  sfjecifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 
hpreuss  @  editorandpublisher.com 

MK>IELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  ♦  WESTERN  US.) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -i-  ALL  OTHER  CATEGORIES) 

mgolden  @  editorandpublisher.com 
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AMERICAS  EXTRA 


starving  for  justice:  Six  independent 
Cuban  journalists,  imprisoned  in  last 
spring’s  crackdown,  were  reported  to  be 
on  hunger  strikes  last 
month.  Three  of  the 
journalists  —  Manuel 
Vazquez  Portal,  Juan 
Carlo  Herrera  Acosta,  and  Normando 
Hernandez  Gonzilez  —  were  transferred 
to  an  unknown  location  Sept.  1  after 
protesting  conditions  at  their  prison, 
the  New  York  City-based  Committee 
to  Protect  Journalists  reported.  Mario 
Enrique  Mayo,  Adolfo  Fernandez  Sainz 
and  Ivan  Hernandez  Carillo  began  a 
hunger  strike  in  another  prison  Aug.  15, 
Paris-based  Reporters  Without  Borders 
(RSF)  reported...  Juan  Carlos  Benavidez, 
a  reporter  for  a  low- 
power  community  radio 
station  in  Putumayo 
state,  became  the  fifth 
Colombian  journalist  murdered  this  year 
when  he  was  shot  in  the  back  Aug.  22 
after  his  car  failed  to  stop  for  a  roadblock 
set  up  by  the  leftist  FARC  guerrillas... 
Alvanir  Ferreira  Avelino  of  the  daily 
Dois  Estados  in  Miracema,  Brazil, 
began  serving  about  two  months  in  jail 
Aug.  29  for  his  2001  conviction  under 
a  rarely  enforced  press  law  dating  back 
to  the  former  military  dictatorship 
that  forbids  “expressing  an  opinion,” 

RSF  reported...  A  Dominican  Republic 
judge  in  August  ordered  the  central 

bank  to  return  the  daily 
newspaper  Ustin  Diario 
and  its  publishing 
company  to  owner 
Ramon  Baez  Figuero,  who  was  jailed  in 
May  for  an  alleged  $2  billion  bank  fraud. 
The  government  has  refused  to  hand  over 
the  paper  and  its  two  now-closed  sibling 
dailies,  £/  Expresso  and  El  Financiero, 
while  it  appeals  the  order... In  Mexico  City 
Sept.  7,  ousted  Excelsior  Director  Rafael 
de  la  Huerta  led  55  former  employees 

Mand  hired  security 

guards  in  an  invasion 
of  the  offices  of  the 
troubled  daily  news¬ 
paper,  but  the  group  was  beaten  back 
by  employees  of  the  cooperatively  owned 
paper  and  about  a  dozen  were  arrested 
by  police. 

—  Mark  Fitzgerald 


In  a  nation  where  Ma  Bell  publishes  a  paper,  Canada 
asks  itself:  Are  media  owners  too  big? 
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President/CEO 
Anne  Kothawala 


BY  MARK  FITZGERALD 

CHICAGO 

U.S.  CONGRESSMEN  WEREN’T  THE 
only  legislators  in  the  Americas 
who  spent  the  summer  reflecting 
on  whether  to  re-tighten  regulations  on 
media  ownership.  In  the  Canadian  Parlia¬ 
ment,  a  massive  report  _  .  _ 

issued  by  the  Standing 
Committee  on  Canadi¬ 
an  Heritage  has  re¬ 
ignited  the  debate  over 
a  perennial  national 
question:  Are  too  many 
newspapers,  broadcast 
stations  and  other  me¬ 
dia  in  the  hands  of  too 
few  owners? 

The  Heritage  Commit¬ 
tee’s  report,  “Our  Cultur¬ 
al  Sovereignty,”  takes 
870  pages  to  weigh  in 
with  the  answer:  Yes,  eh. 

Quoting  at  length  from 
a  parade  of  witnesses  who  appeared 
before  the  committee,  the  report  urges 
Parliament  to  continue  to  ban  foreign 
ownership  of  newspapers  and  other 
media,  lest  they  become  mere  “satellites” 
with  the  real  decisions  “made  in  New 
York,  Paris  or  Los  Angeles  rather  than 
Montreal,  Winnipeg  or  Toronto.” 

The  committee  also  concluded  that 
cross-media  ownership,  “which  (has) 
recently  reached  record  levels  unequaled 
in  comparable  jurisdictions,”  should  be 
rolled  back.  The  report  further  urges  the 
Canadian  government  and  its  broadcast 
regulator,  the  Canadian  Radio-television 
and  Telecommunications  Commission 
(CRTC)  to  “develop  clear  and  firm  poli¬ 
cies  to  ensure  that  newsroom  independ¬ 
ence  is  maintained”  at  newspapers  and 
broadcast  stations  with  the  same  owner. 

Canadian  publishers  are  hoping  they 
don’t  get  burdened  with  more  regulation, 
said  Anne  Kothawala,  President  and  CEO 
of  the  Canadian  Newspaper  Association 
(CNA).  For  one  thing,  she  said,  newspa¬ 
per  ownership  is  actually  less  concentrat¬ 


ed  now:  “There  are  a  number  of  new 
companies.  There  are  more  owners  today 
than  there  were  10  or  15  years  ago.” 

But  media  cross-ownership  in  Canada 
—  which  the  CRTC  actually  banned 
in  1982,  only  to  reverse  the  prohibition 
when  a  Conservative  government 

j  was  seated  three  years  later  — 
differs  considerably  from 
the  U.S.  model.  In  the  states, 
new'spapers  are  eager  to  own 
broadcast,  but  radio  and  TV 
companies  have  no  desire 
to  publish  newspapers.  In 

Canada,  a  subsidiary 
of  the  big  Bell 
Canada  telephone 
company  bought 
the  Toronto-based 
national  daily  The 
Globe  and  Mail, 
in  2000.  The  same 
year,  Israel  “Izzy” 
Asper  became  an 
overnight  newspaper  mogul  when  his 
CanWest  Global  Communications, 
Canada’s  second-biggest  television  chain, 
bought  some  200  papers  being  unloaded 
by  Conrad  Black’s  Hollinger  Inc. 

Canadian  preoccupation  with  media 
ownership  is  cyclical,  CNA’s  Kothawala 
said:  “Yeah,  it  ebbs  and  flows  depending 
on  the  personalities  involved.  We  had 
Conrad  Black  at  one  time.  Now  that 
he’s  no  longer  involved  in  the  market, 
the  debate  seems  to  be  the  Asper  family.” 

The  pendulum  is  not  likely  to  swing 
back  soon.  In  April,  the  Senate  Commit¬ 
tee  on  Transport  and  Communications  — 
chaired  by  a  former  editor-in-chief  of 
The  Gazette  in  Montreal,  Sen.  Joan  Fraser 
—kicked  off  a  year-long  look  at  Canada’s 
news  media  that,  by  the  look  of  its  witness 
list,  promises  more  regulation.  Among 
the  first  witnesses  calling  for  a  strict  ban 
on  newspaper/broadcast  cross-owner¬ 
ship:  Former  Ottawa  Citizen  Publisher 
Russell  Mills,  who  was  fired  by  Izzy  Asper 
in  2002  for  running  stories  critical  of 
Prime  Minister  Jean  Chretien.  11 
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no  new-press  sales  in  this  country. 
Early  on,  TKS  added  color  capacity  to  its 
own  and  others’  presses,  first  with  decks 
and  later  with  towers.  It  also  has  had  a  tidy 
trade  in  inker  upgrades.  Before  it  added 
KB  A  towers  to  its  Goss  presses,  the  Austin 
(^e\as)American-Statesman  put  TKS 
digital  inkers  on  its  Metroliners. 

Besides  new  press  sales,  Harabin  said  he 
also  foresees  a  further  growth  spurt  in  the 
upgrades  and  additions  business.  Goss 
International  and  KBA  North  America 
began  selling  towers  as  additions  a  few 
years  ago;  Harabin’s  former  employer, 
MAN,  announced  in  June  that  it,  too,  will 
join  the  fray,  for  the  first  time  offering  to 
integrate  its  towers  with  others’  installed 
presses. 

Harabin  joined  TKS  (U.SA.)  just  after 
it  introduced  its  entry  to  the  one-plate- 
around  (straight-only),  four-page-wide 
class  of  presses  and  just  as  it  inked  its 
first  full-press  sale  since  1990:  three 
4-by-l  presses  to  Utah’s  Newspaper 
Agency  Corp.,  the  joint  operating  agency 
for  The  Salt  Lake  Tribune  and  the  Deseret 
Morning  News  (E^P,  Aug.  25).  And  next 
April,  at  the  drupa  2004  trade  show 
in  Germany,  said  Harabin,  “we  will  be 
debuting  our  6-by-2  product,”  referring 
to  six-page-wide,  two-plates-around 
presses  (which  several  companies  have 
announced,  two  have  built,  and  one 
^  1  has  sold), 
i  In  new  business 
j  overseas,  TKS’s 
parent  company 
j  has  installed  four 
of  the  26  press 
lines  of  655 

printing  couples) 
ordered  in  2002 
j  by  Japan’s  giant 
Yomiuri  Shimbun. 
Harabin  added 
that 
the 

installing”  a  big 
we  will  be  debuting  our  heatset  press  at 
president  Greg  Harabin  the  company’s 
first  European  customer,  in  Portugal. 

As  for  old  business  on  the  home  front, 
TKS  remains  the  lone  holdout  among 
companies  named  by  Goss  in  its  anti¬ 
dumping  lawsuit.  Without  a  settlement, 
the  case  is  scheduled  to  go  to  trial  Nov.  17. 
“That  is  completely  being  handled  by  TKS 
Limited,”  said  Harabin,  referring  to  the 
parent  company.  He  has  not  been  party  to 
discussion  of  the  pending  litigation.  II 


Tokyo-based  press  maker  taps  German  competitor’s  web  press 
engineering  and  sales  veteran  for  top  post  at  its  U.S.  unit 


BY  JIM  ROSENBERG 

After  'twice  appointing  production  chiefs  from 
newspaper  customer  sites  to  run  its  U.S.  subsidiary, 
Japanese  press  maker  Tokyo  Kikai  Seisakusho  Ltd. 
has  put  a  manufacturing  executive  in  charge  of  TKS 
(U.S.A.)  Inc. 

Last  month,  Gregory  K.  Harabin  was  named  president  of  the 
company  based  in  Richardson,  Texas,  where  he  took  over  from 
Frank  Tyler.  The  former  operations  vice  president  at  The  Dallas 
Morning  News,  Tyler  retired  at  the  end  of  April  after  leading  the 
suburban-Dallas  firm  for  three  years.  In  1995,  James  Norris 
returned  to  Newsday,  Melville,  N.Y.,  as  senior  vice  president  and 

operations  director,  also  after  three  years  i  Regioman  presses  ; 
as  TKS  (U.SA.)  president.  that  went  into  pro- 

Harabin,  49,  moved  to  TKS  from  duction  early  this  i«[pr#l 

MAN  Roland  Inc.,  the  U.S.  subsidiary  year  at  The  | 

of  the  printing  equipment  maker  within  Knoxville  (Tenn.)  1  , 

Germany’s  MAN  AG.  Based  in  Charlotte,  News-Sentinel. 

N.C.,  Harabin  rejoined  MAN  in  Januaiy  Harabin  said  he  ^ 

1998  as  its  Newspaper  Group’s  sales  i  takes  over  at  TKS 

manager  for  the  southern  region  stretch-  i  with  the  objectives 
ing  from  Oklahoma  to  his  home  state.  i  of  enhancing  i 

Harabin  has  no  prior  relationship  j  technical  support 

with  TKS.  He  first  joined  MAN  in  1981  i  services,  as  well  as  A 

as  a  design  engineer  and  rose  through  the  continuing  to  sell 
ranks,  becoming  a  manager  overseeing  both  new  presses 

flexo  and  offset  projects  and  newspaper  |  and  additions.  The 

applications  chief  engineer.  In  mid-1995  i  former,  including  In  April  at  drupa  2004, 

Harabin  left  MAN  to  direct  engineering  i  training  and  6-by-2  product”  said  TK 

and  customer  service  for  the  Charlotte-  !  installation  management,  are  now  under 

based  commercial  photopolymer  equip-  the  direction  of  another  recent  hire,  John 
ment  division  of  Nippon  Paint  Ltd.  That  R.  Steker.  With  Bob  Ray  &  Associates  for 

division  was  sold  to  NAPP  —  known  to  13  years,  Steker  served  in  sales,  account 

newspapers  for  its  letterpress  and  flexo  i  management,  installation  estimation  and 
plate  business  once  co-owned  by  Lee  i  planning,  and  project  management  and 

Enterprises  and  now  a  part  of  MacDermid  !  scheduling.  Sales  of  tower  additions  to 
Inc.’s  Printing  Solutions  unit.  Since  return-  i  TKS  and  other  manufacturers’  presses, 
ing  to  MAN,  his  biggest  recent  project  has  |  which  have  grown  in  recent  years,  sus- 
been  the  sale  and  installation  of  4-by-l,  tained  TKS  during  the  1990s  when  it 
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COUNTER-CLOCKWISE,  FROM  LEFT:  SCOTT  BALDAUF/THE  CHRISTIAN  SCIENCE  MONITOR,  BOSTON,  MASS.;  CSM;  CLAY  BENNETT,  JOHN  NORDKLL/CSM 


et  cetera 


President  Bush,  Colin  Powell,  Donald 
Rumsfeld,  cartoonists.  King  Features 
Syndicate  execs,  family,  and  friends  wished 
Mort  Walker  a  happy  80th  birthday  at  a 
Sept.  6  party  in  Greenwich,  Conn.  Bush, 
Powell,  and  Rumsfeld  weren’t  there,  but 
sent  personal  birthday  letters.  About 
175  people  did  attend  to  see  Walker  feted 
for  a  career  that  includes  creating  “Beetle 
Bailey”  and  founding  the  International 

Museum  of  Cartoon  Art _ “Bloom  County” 

creator  Berkeley  Breathed  is  returning  to 

newspapers  Nov.  23  with 
“Opus,”  a  Sunday-only 
comic  starring  his  famous 
^  m  cartoon  penguin.  “Opus” 

3  will  be  in  a  half-page 
^  format  at  a  time  when 
1  many  papers  run  five 
strips  on  a  Sunday  page. 
But  Washington  Post  Writers  Group 
Editorial  Director/General  Manager  Alan 
Shearer  said  most  of  the  papers  WPWG  has 
approached  will  buy  “Opus.”  The  Pulitzer 
Prize-winning  “Bloom  County”  appeared  in 
nearly  1,300  papers  via  WPWG  before 
ending  in  1989. ...  See  “Syndicate  World” 
(http://www.editorandpublisher.com)  for 
longer  versions  of  the  above  stories. 


The  31-year-old  service  triples  its  client  list  since  early  2002 


roughly  half  national  and  half  international 
in  content.  There  are  also  opinion  pieces, 
editorial  cartoons  by  Pulitzer  Prize-winning 
Monitor  editorial  cartoonist  Clay  Bennett, 
photos,  graphics,  maps,  reviews,  and  more. 

CSMNS  gets  about  five  one-shot  clients  a 
week,  said  Lawrence,  who  staffs  the  service 
with  National  Sales  Manager  Lew  Little,  a 
former  executive  at  several  syndicates. 

The  125-plus  regular  clients  include  nine 
abroad  and  a  range  of  small  to  large  papers 
in  the  \J.S.AnchorageDailyNews  Copy 
Desk  Chief  Jim  Macknicki  said  the  Alaskan 
paper  uses  CSMNS  content  for  its  Sunday 
“Ideas”  section,  noting  that  the  Monitor 
excels  at  “analysis  and  in-depth  pieces.” 

Yormer  Mercury  News  National/Foreign 
Editor  Daniel  Sneider,  who  is  now  a  foreign 
affairs  columnist  for  the  San  Jose  paper  and 
KRT,  agreed.  The  ex-Monitor  correspon¬ 
dent  added:  “Their  foreign  coverage  is  very 
strong,  and  they  explain  events.”  11 


Dan 

Lawrence 
(above  left) 
and  Steve 
Gray  with  a 
Monitor 
editorial 
cartoon, 
map,  and 
photo. 


See  ‘Syndicate  World” (http://www.editor 
andpublisher.com)  for  a  longer  version  of 
this  story  and  other  content  that  didn't 
make  it  into  print. 
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Ethics  Comer 


Dealing  with  'no  comment/  but  now  it’s  coming  from  our  side 

He  is  the  most  interviewed  person  on  the 
planet.  His  name  appears  on  the  front  pages  of  the 
country’s  most  influential  newspapers,  in  the  lead 
stories  of  the  network  and  cable  news  programs.  He 
responds  to  everything  and  everybody. 

His  name  is  Spokes  Person. 

For  decades,  Person  was  a  propagandist  for  movie  stars,  politicians, 
corporations  and  the  like.  His  job  was  to  make  his  boss  look  good,  no 
matter  how  dark  the  circumstances.  If  there  was  an  oil  spill.  Person 
would  pressure  journalists  to  concentrate  on  the  cleanup  and  forget 


about  the  dead  fish  and  the  defiled  water. 

With  such  a  hectic  schedule,  it  seemed 
Person’s  plate  would  be  too  full  to  add  to 
his  collection  of  clients.  But  his  appetite 
won’t  be  sated. 

Person  is  seen  these  days  working  for 
the  people  he  used  to  dodge  and  demean: 
the  news  media.  His  presence 
on  the  news  landscape  coincides 
with  the  emergence  of  Big 
Corporate  Media  —  run  by  suits 
best  fitted  for  authorizing 
bank  loans. 

It  is  too  early  to  claim  that 
News  America  is  censoring  its 
reporters.  However,  anecdotal 
evidence  indicates  newspapers 
are  taking  the  John  Ashcroft; 
approach  to  questions  from 
print  reporters. 

Tribune  Media,  for  example,  tells  its 
news  staffs  to  refer  all  press  inquiries  to 
the  Chicago  headquarters  public  relations 
office,  even  though  some  of  the  journalists 
opt  to  ignore  the  dictum. 

“I  am  not  supposed  to  talk  to  reporters,” 
Joe  Jennings,  the  acting  deputy  managing 
editor  of  the  South  Florida  Sun-Sentinel, 
part  of  the  Tribune  chEiin,  told  me  during 
an  interview  for  another  column.  “But  I 
couldn’t  in  good  conscience  not  answer 


your  questions  and  expect  people  to 
respond  to  my  reporters.” 

And  he  did,  even  though  the  questions 
forced  his  paper  to  run  an  87-word  correc¬ 
tion.  I  hope  the  Sun-Sentinel  understands 
that  Jennings  did  the  right  thing. 

Tribune  Media’s  corporate  chiefs  in 
Chicago  insist  that  Jennings 
and  his  colleagues  across  the 
newspaper  chain  have  the  right 
to  be  interviewed  about  issues. 
They  just  don’t  want  them 
messing  up  the  corporate 
message. 

“If  we  are  having  a  strike  in 
Baltimore,”  said  Howard  Tyner, 
executive  vice  president  of 
news  for  Tribune,  referring 
to  a  recent  strike  at  The  Sun, 
“then  we  would  want  a  corporate  person  to 
answer  inquiries  because  that  is  a  corporate 
matter.” 

I  understand  the  rationale,  but  I  don’t 
agree.  Newspaper  reporters  are  individuals, 
many  of  them  with  families.  Losing  pay- 
checks  during  a  strike  was  more  than 
a  corporate  issue. 

In  this  case.  Tribune  had  readied  a  corps 
of  replacements  for  Baltimore.  The  best 
story  out  there  was  the  reaction  of  reporters 
!  at  other  Tribune  papers  to  the  tactics  of 


their  corporate  chieftains. 

At  the  Associated  Press’  headquarters 
in  New  York  City,  editors  and  reporters 
routinely  refer  calls  to  Jack  Stokes,  the 
genial,  hard-nosed,  public  relations  Spokes 
Person  for  the  wire.  He  gives  a  slightly 
different  reason  for  that  approach. 

“Media  writers  rarely,  if  ever,  make  a 
distinction  between  what  an  individu^d 
writer  thinks  and  whether  he  is  speaking 
for  the  company,”  Stokes  said.  “We  often 
let  reporters  go  on  television  programs 
to  present  analysis.” 

That’s  true.  But  AP  writers  and  editors 
in  New  York  act  like  they’re  going  to  be 
fired  if  they  answer  questions  from  print 
reporters.  One  sportswriter  refused  to 
tell  me  what  he  saw  at  a  meeting  he  later 
reported  on.  “They  told  me  I  couldn’t  talk 
to  you,”  said  Dave  Goldberg. 

David  Schlesinger,  executive  vice 
president  of  Reuters,  says  there  is  an  ethical 
problem  in  wire  service  reporters  making 
themselves  too  available  for  print  inter¬ 
views.  “I  wouldn’t  want  one  of  my  reporters 
to  blurt  something  out  in  an  interview  that 
he  has  not  told  my  client  (news  organiza¬ 
tions)  in  one  of  his  stories,”  he  said.  “Our 
public  relations  person’s  job  is  to  get  the 
right  person  to  talk  to  you.” 

True.  But  my  job  is  to  find  the  person 
I  need  to  talk  to. 

Catherine  Mathis,  vice  president  for 
corporate  communications  at  The  New  York 
Times,  says  her  reporters  make  their  own 
decisions  about  whether  to  respond  to 
media  inquiries.  “They  are  inundated  with 
interview  requests  and  sometimes  use  our 
office  to  screen  calls,  “  she  said. 

Mathis  acknowledged  that  there  has 
been  a  steady  increase  the  past  few  years 
in  the  number  of  Spokes  Persons  at  news 
media  organizations.  “Companies  are  more 
aware  of  the  effect  a  statement  can  have  on 
their  reputation,”  Mathis  said.  “They  are 
more  dUigent  about  making  sure  the  people 
who  talk  to  reporters  know  what  the  issues 
are.”  Call  it  Creeping  Corporate  Sp)eak. 

“You  can’t  have  it  both  ways,”  said  Tim 
Gleason,  dean  of  the  University  of  Oregon 
School  of  Journalism  and  Communication. 
“You  can’t  on  the  one  hand  say  that  sources 
should  be  available  to  your  reporters,  and 
then  not  allow  your  reporters  to  be 
interviewed.” 

It’s  really  as  simple  as  that.  11 
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DONALD  W.  REYNOLDS  NATIONAL  CENTER 
FOR  BUSINESS  JOURNALISM 

AT  THE  AMERICAN  PRESS  INSTITUTE 


“We’re  offering  business  journalism  training 
for  all  journalists,  whether  they’re  business 
reporters  or  editors,  or  write  about  business 

only  occasionally.”  -  Andrew  Leckey,  Director, 

Donald  W,  Reynolds  National  Center  for 
Business  journalism 


Tfie  Center  will  offer  60  FREE  oneday  workshops  annually  around  the  country 
for  the  next  three  years  to  educate  journalists  at  small  and  large  publications 
who  want  to  know  more  when  reporting  business  issues. 

And  coming  soon  at  the  Reynolds  Center,  a  business  journalism  Web  site 
with  tools  for  computations  on  company  stocks  and  earnings,  commentary 
and  advice  from  top  business  journalists  on  business  coverage. 

Reynolds  Center  Director  Andrew  Leckey  is  syndicated  investment  columnist 
for  the  Chicago  Tribune  and  series  editor  of  The  Best  Business  Stories  of 
the  Year  published  by  Random  House.  The  Center  is  funded  by  the  Las  Vegas, 
Nevada-based  Donald  W.  Reynolds  Foundation. 


INITIAL  WORKSHOPS 

-  Nov.  6  in  Harrisburg,  Pennsylvania,  hosted  by  Pennsylvania 
Newspaper  Association  Foundation. 

-  Nov.  13  in  Minneapolis,  Minnesota,  hosted  by  Minnesota  Newspaper 
Foundation  and  Minnesota  Journalism  Center  at  University  of  Minnesota. 

-  Nov.  18  in  San  Jose,  Cailfbmia,  hosted  by  California  Newspaper 
Publishers  Association  and  Knight  Ridder. 

All  Reynolds  workshops  are  free  to  participants. 


BUSINESS  JOURNALISM  TRAINING  FOR  ALL  JOURNALISTS 


API 


American 

Press 

Institute 


To  register  for  an  upcoming  workshop  near  you  or  for  more  information, 
go  to  www.americanpressinstitute.org/bizjournalism  or  contact 
Andrew  Leckey  at  703-715-3329. 
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